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Major-minor TeopHsUTBIK-IPAKTHKAIIBIK KYPCBIHBIH OaFIapiaMachl



Aobu1aii xaH aTbIHAAFBI Ka3XKkOTY FbLIBLIMH-MHHOBANMSJIBIK KICINTIK-0i/1iM 0epy KellleHaepiHiH
OargapJyamaJjiapbiH Herizaey

Kazipri 3amaHfbl KOCINTIK OTIM, OHBIH KON JEHICI KoHE
WHTETpAlUsUIaHFaH MOHI, WHHOBAIMSUIBIK EPEKIISNIKTepAl ecKepe
OTBIPBIN, OHbI 9pTapaNnTaHIbIPY KaKETTUIINHEH TYybIHJAaFaH, CaJajblK
KocINTIK Oi1iM Oepy/liH 3aMaHayu MOJENbAEpiH, CTYACHTTEPAIH HaKThI
QJIEYMETTIK-DKOHOMUKAJIBIK MIHAETTEP 11 Ienryre OarbITTalFaH KociOu-
IIBIFAPMAIIBUIBIK JKOHE HMHHOBALUSIIBIK KbI3METIH (DYHKIIMOHAIIIBI-
Ma3MYHJIBI KYPBUIBIMJIayFa KOHE OacKapyFra HETI3ICNTeH OJIapIblH
yilbIMAapsl MeH 0acKapy KYHWecCiH AaMBbITy KaXKETTUIIrH TyAbipaisl.E.
KOCINTIK-callaiblK OUTIM Oepy KOCINTIK-KPEaTHBTI MPOLECTIH MOl
Typinae Oonanbl. byraH eHIIPICIIEH THIFBI3 BIHTBIMAKTACTHIK, FHUIBIMU
WHHOBAIMSUTBIK-OHIPICTIK ~ KemeHaepai amy, KOO 06a3acwiHza
WHHOBAIMSUIBIK-KOJIJaHOABl  3epTXaHanap,  KociOu-OargapiaHFaH
TEXHOJIOTHSUIAD OPTAIBIKTAPBIH KYpy JKOHE T. O. apKbUIBI KOJ
KETKIZ1IIe .

Kazakcrtan  PecryOnmukachklH — WHAYCTPHSUTBIK-MHHOBAIIUSIIBIK
nambiTyabiH 2021 — 2025 xpuinapra apHaJIFaH TYKbIPBIMIAMAChIH iCKe
acelpyra OarpiTTaniFaH KP-nmarel OutiM  Oepy KyHeciH KaHFBIPTY
KOHIHJIET1 XKYHe xoHe ayKbIMIbI Iapanap binim 6epyneri skahannany
MPOIIECTEPIHIH Ka3ipri 3aMaHFbl KepiHicTepl OOibIm  TaOBLIAIBI
(Kazakcran  PecmyOnmukacer  Ykimerinin 2018  xbimrer 20
xentokcanaarbl Ne 846 Kaynbicel). FrUIbIMU-HHHOBAIIASITBIK-KOCIITIK-
OimiM Oepy KemieHiHIH Oarmapriamachl OiliM Oepyeri mparMaTu3MHIH
Ka3ipri 3aMaHfbl JUJAKTUKAIBIK TYXKBIPBIMJIAMAChIHA HETI3JENe i, OJI
OiniM OepyaiH OiMiM-)KUHAKTAy MapaJurMachlHBIH €HOEK calachl MEH
Ou1iM Oepy calachblHBIH ©3apa 1C-KUMBLUIBIHBIH KYPbUIATHIH ChIHAPJIbI
TETIKTepl >KaFdalbIHAa albIHFAH OUTIMHIH KOCIOM iCKepIliKKe KociOu-
KOJJIaHOQJIBI ~ TIPOCKIUSCHIH  KaMTaMachI3 €TeTIH  Mparmo-
(GYHKIIMOHATABIK ayBICYBIH QJIJbIH aa alKbIHAANTbI.

YuriHun MBIHKBUIIBIKTEIH OUTIM Oepy MOJENi TYPaKThl JaMyIbIH
*ahaHJBIK CTpaTerusiChIMEH aiJblH-ajla aHBIKTAJFaH, OHBIH HETI3T1
OarpITTapeIHBIH  Oipi  OlmiM  Oepyni skahaHZaHIBIPYIBIH — Ka3ipri

TEHACHUMSICHl KoHEe OlpplHFail OutliM  Oepy  KaybIMJIACTBIFbIH
KaJIBINTACTBIPY OOJIBIN TaObLIa/AbI, OH/A XKOFaphl OUTIM CEpHiHIl KOHE
HAKThl IPOrpecTi KO3Fayllbl Kyl PETIHJE 9pPEKET €Tyre apHajfaH.
3UATKEPIIIK YJITTBIH KaHAa OYBIHBIH KAaJBIITACTBIPY YIUIH KOFAMHBIH
KOHE DKOHOMHKAHBIH HAaKThl  CEKTOPBIHBIH  Ka3ipri  3aMaHFbI
KOKETTUIIKTepiHEe COMKeC KeNeTiH KOciOM Kaapiapasl aiibiHaayFa
BIKIAJl  €TETIH HWHHOBAUMSMIBIK-3WATKEPIIK  KJIACTepJiK  KyHeHi
KaJIBIITACTBIPY/IbIH HBICAHAJIBI MIHJETI Oap jkaHa TEXHOJIOTHsJIap MEH
MHHOBALMSUIAp/Abl €HII3y apKblUIbl Oocekere KaOUIETTUTIKTIH JKOHE
HapBIKTHIK-OKOHOMHUKANIBIK ~ MOAM(DUKALMSIAPABIH ~ XaJIbIKapasbIK
napajgurmacbl KOHTEKCTIH/IE€ OTaHIBIK OiiM Oepylll *KaHFBIPTY KasKeT
TarchIpManap.

OnapaplH THIMIUTITIH O6aranay MEH TaHyFa *KOHE YHUBEpPCUTETTIH
OimiMm  Oepy-KociNTiK KyHeciHe eHri3yre JeiiH HKCHepUMEHTTIK-
TOKIPUOETIK CUTIATKA W€ OCBIHJIa WHHOBALUSIIBIK-011IM Oepy 3epTTey
KYpbUIBIMJapbIMEH KaTap.

Aorburait xaH ateiHAarel KXKoxOTY 2014 xpuinan 6actan FUTBIME-
WHHOBAIVSUIBIK KOCINTIK-OUTiM  Oepy KemleHJepiHiH Oaraapiamanap
KYWECIHEH TYpaTblH YHHUBEPCUTETTIH OipbIHFall FBUIBIMU-OUTIM Oepy
KOCINTIK-MHHOBALMAIBIK ~ MHQPAKYPBUIBIMBIH ~ KYPY/JBIH 3aMaHayH-
CYpaHbICKa Ue YHbIMAACThIpy-0acKapy KyileciHe KOIITi.

TepT FBUIBIMHU-UHHOBALMSUIBIK ~ KOCINTIK-OL1iM  Oepy  KerleHi
(FUKBB) ¢opmaTbiHia KaldbINTACTHIPBUTFAH  OipbIHFAl  FBHUIBIMHU-
MHHOBAIMSUIBIK  KocinTik OumiM  Oepy uHppakypbuibiMbl  JKOO-HBI
JIaMBITY MEH 0aCKapy/bIH TITiHEH KJIACTEPIIIK TETITiHIH HETi31H Kalabl.

TirineH knactepiik 0ackapy *KyhleciH HHHOBAIUSUIBIK TYPJICHIIpyTe
AIIBIKTBIK YHUBEPCUTETKE KY3bIPETTUIIK MOJIENIHIH TOPT CaThUIbI
KyleciHe Kellyre MYMKIHIIK Oepni: kociOu OarmapiaHFaH, KociOu
HETI3/IeNTeH, KOCiOM  COMKECTeHIIPETIH JKOHE MOJCHHETapajbIK
KOMMYHUKATHBTI.



YHHUBEpPCUTETTEPAIH FHUIBIMU-O1TiM Oepy KbI3METiH OacKapyIbIH
KEIICHIUTIT MEH WHTErpalisUIaHybIHA KOy KayKEeTTUIIT:

1. en naMybIHBIH CTPaTETUsIIBIK MIHICTTEPiHIH Oipi peTiHe
KapacThIPbIJIATBIH MEMJIEKETTIH, FRIJIBIMHBIH, O1TIMHIH, OU3HECTIH 63apa
1C-KUMBUIBIHBIH TUIM/I1 TETIKTEpi 0ap OPHBIKTHI YIATTHIK HHHOBAIMSIIBIK
KYHEH1 Kypy KaKETTUIIr;

2. VHHOBaIMsUIapra OeiliM, XaJbIKapallbIK KOOIepalrs MEH e3apa
iC-KMMBLJIFa HET13/1eIreH MHHOBAIMSJIBIK-3ePTTEY JKOHE €HI13y KbI3METIiH
YIBIMIACTBIpYFa )KOHE JKY3€ere achlpyFa KaOuIeTTi O1T1KTI MaMaHaapIbIH
camanbl JKaHa TEHEPAIMACHIH Jaspiaydbl KamTamachl3 €TeTiH
WHHOBAIMSUIBIK ~ FBUIBIMH-OUTIM ~ Oepy  KYHECiH  KaJbIITaCTBIPY
KA KE€TTUIIT.

bipeiaraii 6armapnamara OarbIHATBIH, CHHTE3/ICITEH TYPIC JKy3ere
aChIPBIIATHIH YHUBEPCUTETTIH KOTI(YHKIIMOHAIIBI KBI3SMETiHIH OCBIH I
MHTETpalUsIIaHFaH KOPIiHICI:

- Ouim Gepy;

- FBUIBIMH-3€PTTEY;

- THHOBALIMSUIBIK-EHT13Y;

- - KOCIMKepIiK-KOMMEPLUUSIIaHABIPY;

-FBUTBIMH-01TIM Oepy HOTHKEITl JKOHE T. 0.

¢bynkuusnapel, KP  TeXHHKaIBIK-DKOHOMHKAIBIK  JIaMyBIHBIH
MEMJIEKETTIK OaChIMIBIKTAPBIH KEIISH i iCKe achIpyFa >KOHE FHUIBIMHU-
KOCiOM KaJpiap/pl MaKcaTThl TYPAE AaspliayFa OarbITTaIFaH.

AGpmait xan areiHAarel KXKxOTY OGackapylIbUIbIK YHBIMIBIK
KypbuUIbIMBL. KocinTik Ou1iM Oepy/Ii, FRITBIM/IBI, OU3HECT] dKOHE OHIIPICTI
T'YMaHHUTAPJIBIK-3UATKEPIIIK FBUIBIMH-OHIIPICTIK cajiara TOH
Hotwxkeninik neH eHIMIUIIK HbICAHJAAPbIMEH OPTaHHMKAJIBIK OIpIKTIpY
YIIiH ambIK, ochuiaiima wmbeHagan F3X kemennepi  (FhUTBIMHE-
WHHOBAIIMSUIBIK,- KOCINTIK-01TIM Oepy KeleHAep1 )alKbIH T bl
1. mer TUIMIK-IUOAKTUKAJIBIK OAarblT OOMBIHINIA WHHOBALMAJIBIK-
KocinTik-011iM O6epy kemeni (LLIT/);

2. JUHTBUCTHKAIBIK-(UIOIOTHSITBIK OarbeIT
WHHOBAIUSIIBIK-KOCINTIK-011iM Oepy kemieHi (JIDB);

3. XalbIKApaNbIK-KOCINTIK  OarplT  OOWBIHINA  HWHHOBAIUSUIIBIK-
KocinTik-011iM O6epy kemeHi (XKB).

4., OW3HEC-DKOHOMMKAJIBIK OarplT OOMBIHINA HWHHOBAIMSIIBIK-
KocinTik-011iM O0epy kemeHi (BOb);

Kemennepain (FUKBB) wmHTErpaTtuBTI KBI3METIH FBHUIBIMU-OLTIM
Oepyai Oackapy, YHBIMAACTBIPY >KOHE PETTEy KYHECiHE KeIIeHHIH
MHTETPAaTUBTI OardapiaMachkl peTiHIE MbIHAagall KypaM eHri3iieni

(1-cyper):

OOMBIHINA
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| FruIbIMU-MHHOBAIUSUTBIK,  KOCIMTIK-OLTIM  Oepy KeIIeHIEpiHiH
oarmapnamanapsl (FUKBB kerieni)

Il AObutait xaH, arteiHAarbl KXKx)OTY  feUIBIMH-3€pTTEY
WHHOBAIUSUIBIK-KOJ1aHOaIbl MH(PPAKYPBUIBIM OaFmapiamManapbl. OHBIH
imiHae 4  FBUIBIMU-3€PTTEY  WHHOBAIMSUIBIK-KOJIAHOANBl  MEKTEeN
(F3K3):

"Ier Tinai Oitim Oepyni skanFbIpTy KoHiHAeri F3UKM, onbiH
Ka3ipri 3aMaHfbl TEOPHUSVIBIK-MHTErPATUBTI Heri3aepi ’KIHe OHBIH
HHTEPAKTUBTI-KY3bIPETTI  MoJejbaey  daicHaMachbl'',  OHBbIH
KYpPaMbIHa 2 FBLIBIMH 3epTTey-Koiaantansl 3eprxanaiap (F3KXK)
JKOHE 0JIapbIH KbI3MeT OaraapiaaMasiapbl Kipei.

"Tisgep MeH MoAeHHeTTePAl MOACHHETAPAJIBIK KOMMYHHKALHSA
JKOHe  (PYHKIHMOHAJABIK-TIPATMATHKAJIBIK  3€pTTey  JKOHiHjeri
F3UKM", oHblH KypaMblHAa 3 FBUIBIMH 3epTTey-KOJIaHO0AIbI
3eprxanajap (F3K3) :kone osapabiH KbI3METIHIH OaraapaaMasiapbl
Kipeni.

"JuieMIiK casicaT, XaJbIKAPAJbIK-UHTEIPATHBTI KOHe Ka3ipri
3amaHHbIH reocasicu mnpouectepi F3UKM OoiibiHma', OHBIH
KypaMbiHa 3 FBUIBIMH 3epTTey-Kosaanoaisl 3eprxananap (F3K3)
’K9He 0J1apJbIH KbI3METiHiH 0araap/jamanapsl Kipeai

"QJIeyMeTTIiK IKOHOMHUKAHBI JKAHFBIPTY JKOHE Ka3ipri 3aMmaHFbl
re03KOHOMUKAJIBIK YpaicTep :xkeHingeri F3UMKM", onbIH KypaMbIHa
2 fFpuIbIMH 3epTTey-KoJaanOaabl 3eprxanagap (F3K3) xone
oJIapAbIH KbI3MeTiHiH OaFaapiaamanapsl Kipeai.

111 Op6ip F3UKM OoiipiHIa KongaHOANbl ©HIMMEH FHUIBIMHU-
3epTTey (AMCCepTAlMSIIBIK KOHE KOOAIBIK KYMBICTAPIBIH TaKbIPHIOHI)
YKYMBICTApBIHBIH JKOCTIap-0aFjapiamMaiapsl.

IV Bapneik 4 FHUIBIMU-WHHOBALMSIIBIK —KOCIMTIK-OUTiM ~ Oepy
KeleHaepinin OutiM Oepy OarmapiiamMachl OOWBIHIIIA MaMaHIAHIBIPY
OeliiHAepiHiH BapUaTHBTIK KOCINTIK-OLtiM Oepy OarmapiiamasiapbIHBIH
Oarapiamaapsl.

AKaeMUsIBIK JKOHE OacKapylIbUIBIK — JIepOECTIKTI  KEHEUTy
JKarIalblHa YHUBEPCUTETTIH O171iM Oepy KBI3METIH IaMbITYIbIH HET13I1
BEKTOpJIapbl. Major-minor CHHTE3IHJETi cajlaapaliblK, WHTETPATHUBTI
ke yHKIMoHAIIBI Oi1iM Oepy OarmapiamMainapbl, ojap XaJIbIKapaIbIK
OimiMi MeH Heri3ri Ky3bIpeTTiiri Oap ombebam MamaHAapabl KeH
0a3aibIK Jaspiayabpl Kamtamace3 eteai, oy KOO tynekrepine 6enrii
6ip bb rana emec, COHBIMEH KaTap OCHI CajlaHBIH HEMece KBI3MET
caJlachblHbIH cabakrac Hemece 0acka MaMaHIBIKTAPBIHBIH KOCIOH
GyHKUMATApBIH ~ OpbIHAAyFa  HeMece  OIpTeKTi  KocimTepaiy
(yHKIMSUTapBIH OpbIHAAyFa MYMKIHIIK Oepeni.ba3anblk MaMaHIbIKTap
HYCKAJIapbIHBIH ~ OCHIHMIK-KOCINTIK  Kimi  OaFmapiamanapbl  >KoHE
KOJITaHOAIBI KY3BIPETTEP/Ii KaJIbIITACTHIPY TEXHOJOTHsUIAPHI (3 Tinme:
Ka3aK, OpBIC KOHE AaFbUIIBIH TUIACPIHJE FHUIBIMU-UHHOBAIHSIIBIK
KOCINTIK-011iM Oepy KelleHepiHe KipeTiH opOip 0a3anblK MaMaHIIbIK
OotibiaIa 3-4 Oeitin OOMBIHIIA).

bazaneik bBb-HbIH opOip OeiiHiHIH (MaMaHIAaHYBIHBIH) >XOCTap-
OarmapnmamacbiHa — OeifinHiH ~ Oasanblk  KypcTapeiblH  (BK),
TEXHOJIOTUSUIAD MOMAYJBJCPiHIH OaFapiiamanapbl, Kekc-Tanaaynap,
KY3bIpETTEp KYpaMbl JKoHE T. 0. Kipesi.

VakpIT TIeH eHOEK HapbIFbIHIA J3IpJICHIeH, CYpaHbICKA We,
MamaHnanyablH kaHa OeifiHmepi OarmapiamaniapbIHBIH BapHaTHUBTIK
KypaMbl ToXKIpHOEiK ChIHAKTAaH OTKEHHEH KEeHiH MaMaHHBIH Mmajor-
minor KemieHJi Ken BapHUaTUBTI KOCIOW MOJIENiHE EHTI3UIeTiH OuTiM
alympllapFa  TaHAAy  YIIIH  YCBIHBUIATBIH  JKCIIEPUMEHTTIK
"MaTpULAIBIK" FBUIBIMH-0111IM oepy KOCINTIK-BapUATHBTIK
OarmapiiamManiap HICAHBIH/IA CSHT131Ie/1.

V' FBUIBIMU-WUHHOBAIMSUIBIK KOCIMTIK-OUTIM  Oepy KeIIeHIepiHiH
FBUIBIMH-01J1IM Oepy KbI3METiHIH 6acKapyIIbl Ky>KaTTapbIHBIH KypaMbIHa
OuriMm Oepy KypbUIBIMBIHA €HTI3UIETIH JKaHa minor ToHACPIHIH
KypaMbIHa EHTI3UIETIH MOHAPAJBIK-IPArMONpOpECCUsIIBIK CUMIATTAFbI
3aMaHayHW-03€KTI OKy IMOHJIEPIHIH JKocmap-OaraapiamManapbl Kipemi.
Kypcrap G6armapnamacs! 6iniM Gepy mpoueciHiH 0apiblK acreKTiepiH
KaMTHABL: HETI3rl  Jopic  Kypcrapel, Moayasaep, Macemnenep,



mparMo3ajanap, KaJbIITacKaH Ky3bIpeTTep, OakplIay HBICAHIAPHI
xoHe T.0.

YJATUTiK OKy KOCHapiiapbl FRUTBIMA-UHHOBAIMSIIBIK KOCIMTIK-0111M
Oepy kemieHepiHe OacHIbUIBIK jkKacay MEH OJIapAbl YCTaHY/IbIH HETi31
6oubin TabbIIankL. Kemennepaig KypambiHa Ka3ipri FeUTBIMU-011iM Oepy
oneOneTTepiHIH aKnapaTThIK-OUOIMOrpadUsIIbIK Ti3iM1 €HT131ITCH.

V1 9poip FeLIBIMU-MHHOBALMSIIBIK KICINTIK-0i1iM Oepy KemeHi
KellleHJAepaiH HbICAHAJbI MIiHJAETTEPiH KelleHAi iCKe achIpyIabIH
03iHiK Kocnap-0araapJjaMachIH J3ipJerii.

Kemren kpI3MeTIHIH camackl MEH YEpICiH OacKapy, YHbIMIACTHIPY,
monutopunriiey KXKxOTVY Oekitinren FbutbiMu KeHecneH >Ky3ere
achbIpbLUIAIbI.
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Aob1nail xaH aTbIHAAFbl KXKXkOTY FhIIBIMH-HHHOBANMAIBIK KbI3METIH CTPATErHSVIBIK KOCIIAPJIAYFa 2KIHe Y bIMAACTHIPYFa Kipicie.

FouibIMapl  DKOHOMUKA JKOHE FBUIBIMU-TEXHHUKAIBIK CEpIILIiC
KOKETTUTIKTepiHe  Kaiita Oarmapiay, Ka3aKCTaHABIK  FBUIBIMIBI
Ka)KETCIHETIH OHIM YIIIiH ipreii ba3suc Kypy 'koHe OHBI QJIEMIIK HapbIKTa
TaHy YHHUBEPCUTCTTEPAIH OJKOHOMHUKAa MEH OHIIPICTIH HAaKThI
CEKTOpJIapbIMEH ©3apa iC-KUMbBLIbIH KaMTaMachl3 €T€ OTBIPHIN, 0achiM
FBUIBIMU OaFbITTap OOMBIHIIIA FEUIBIMU KaIpJiap bl HhICAHAIBI JaspiayFa
KOIIyiH TaJam eTe/Il.

Benrinenren HbIcaHambl KOHABIPFBIHBI ICKE achIpy YIIIH €IljIe
WHHOBAIMSUIBIK ~ CUIATTAaFbl  CEPHIH/AI  TEXHHKAJIBIK-)KOHOMHUKAIIBIK
OarpITTap OOWMBIHINA IIETENJIIK XKOFaphl OKY OPBIHJAPBIMEH OipIecKeH
FBUTBIMHU-3E€PTTEY KOPIIOPATUBTIK >KYMBICBIH OPICTETY YIIIH MIETEIIK
FaIIBIMIApAbI TAPTY MYMKIHIIKTEpl KEHEUTITyIe.

"bimim Typansl", "FeubiM Typansr”, "Ilemaror mopredeci Typamb”,
"FBUIBIMM ~ JKOHE  FBUIBIMA  —TCXHUKAIBIK  KbI3MET  HOTIDKEJIEPiH
KoMMepIsIIaHaplpy Typansl" Kaszakcran PecnyOnmukachbiHBIH 3aHIapbIH,
"camanpl Outim Oepy "Bimimai yaT" YATTBIK KOOAcklH iCKe achIpyFa
OarpITTAIFAH MIHJETTEP/I ety skoHe AObuTait xaH atebiHIarsl KXKxOTY
KbI3METIHIH OUTIM Oepyni JaMBITyIIbIH CTPATErHsUIbIK OachIMIBIKTapbIHA
COMKECTIr opTapanTaHabIpy MaKCaThIH KO3CHI XaIbIKapaIbIK OcHiMIeTy
YJTICIHeT] MHHOBAIMSUIBIK OarJapiaHFaH yYHUBEPCHTETKE Ka3aKCTaHIbIK
OUTIM MEH FBUIBIMHBIH >KahaHJbIK Oocekere KaOUIETTUITH apTThIpy,
KAJMBIATaM3aTThIK KYHIBUIBIKTAD HETI3IHIC TYJFaHbl TOpOUENey >KOHE
OKBITY, FBUIBIMHBIH EJJIIH SJIEYMETTIK-DKOHOMHKAIBIK JaMyblHa KOCKAaH
YJIECIH apTThIpy. ATalFaH CTPATETHSUIBIK OachIMIBIKTApIbl iCKe achIpy
KazakcranHsiH miet Tinai OutiM Oepy *KyiHeciH JamMbITya YHUBEPCUTETTIH
KOIOAaCIIBLTBIFBIH KAMTaMACHI3 €TY.

"[premni FRUTHIM-TEXHOJOTUSTHBIH MHHOBALIMSUTBIK TpaHchepTi" e3apa ic
— KUMBUIBIH KOHE MHTETPALMSCHIH KaMTaMachl3 €Tyre apHaJFaH Odcekere
KaOUIeTTI YHHMBEPCHTETTIK FBUIBIMH MEKTENTep >Kyheci IIeHOepiHae
ceprmiHIi OarpiTTap OOHMBIHIIA FBUIBIMHA  QJI€YeTTI  HIOFBIPJIAHIBIPY
MIPOLIECTEPIH TEPEHIETY FHUIBIMHBIH YJIECIH KEHEUTY IiH KOHE OHBIH eNIiH
TEXHUKAJIBIK-O)KOHOMHUKAIBIK J1aMy OacChIMIBIKTAPBIH 1CKE AaCBIPY/aFbl
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Oenerni MeH MaHBI3IbUTBIFBIH KYIICHTY/TIH *KaJTbIFa Oip/Iei TaHbLIFAaH HET131
OOJTBINT TAOBUIA/BI - YHUBEPCUTETTEP >KaHBIHIAFb MHHOBAIWSIIBIK AJIaHIap
0azacelHAa FBUIBIMH  HOTWDKEJIEPHl OHIIPICTIK OHIMIe IKETKI3yre
OarmapiaHfaH YHHMBEPCUTCTTIH Ka3ipri 3aMaHfbl  FBUIBIMU-3E€PTTEY
UH(PAKYPHUIBIMBIH KATBIITACTHIPY JKOHE JaMBITY.

OHIMII KOMMEPIUSUIAHIBIPYMEH OilliM Oepy, FBUIBIMHU-3EPTTEY,
WHHOBAIMSUIBIK-CHT13y (DYHKIUSTIAPhIH CHUHTE3ACHTIH YHUBEPCUTETTIH
KON(YHKINOHANIBl KBI3METIHIH MYHJall HMHTETrpalusUIaHFaH KepiHicl
KP TEXHUKAJIBIK-9)KOHOMHKAITBIK JIaMYBIHBIH MEMIICKETTIK
0achIMIBIKTApbIH KELICHJI 1CKe AachlpyFa JKOHE FBUIBIMH-KOCION
KaJpJjapAbl MaKcaTThl TypJe AaspllayFa OarbITTaJFaH KOCITKEPIIiK-
OarmapiaHraH O1J1IM MEH WHHOBAIIMSIJIBIK FRUTBIMHBIH HET131H KaJIal bl

OchiHmalk  JKeNUTiK  KYPBUIBIMAAPABI  KaJBIITACTHIPY/IBIH
apKachlHJa YHMBEPCHUTETTEP/iH FBUIBIMU 3€pTTEYJICPiHIH HOTIKEIepi
MEH KOFaMHBIH OHBIH FBUIBIMH OHIMJEpIHE JCTeH KaXETTUTKTEpi
apachIHIarbl AIMAKTHIKTBI a3adTy VIIIH JKaFjgaimap Kacaiajpl,
WHHOBAIMSUTBIK KBI3MET CYyOBEKTUIEpl apachlHIAFbl ©3apa iC-KHMBLI
yiIiH 0a3a KypbUIajabl, FBUIBIMU d3ipJieMenepii FaHa eMec, COHbIMEH
KaTtap iCKepJIiK, aKmapaTThiK, Kyxarramanbik->k00anay, TeXHOIOT USITBIK
XoHe 0acka Ja cylemenjey KOHE Ky3ere achIpyJbl KAMTaMachi3 €Ty

HbICAaH/Japbl OOMBIHINA KbI3METTEPAl KOMMEPLUHUSIAHIBIPY  YILIH
MYMKIHJIKTEp ’)Kacanamabl CepITiHII OaceIM AHHOBAIUSIIBIK
Oarmapiamanap.

VYHHUBEpCUTETTIH 3aMaHayd FBUIBIMU-OUTIM  Oepy KbI3METIH

KEIIEH/1 JXOHEe HWHTerpalysUlanfaH Oackapy MoJenl KaKeTTUTIKIEH
aJbIH-aJIa aHBIKTAJIFaH:

- el JaMybIHBIH CTpaTeTUsJIbIK MIiHAETTepiHIH Oipi peTiHae
afKBIHIAJIaTEIH "reUTBIM-MeMiiekeT-01niM-0m3Hec” e3apa ic-
KUMBUIBIHBIH THIMII TETIKTepi Oap »oFapbl KOCINTIK OiniM OepyaiH
OPHBIKTHI VITTHIK MHHOBAIUSUIBIK KYHECIH KYpY;

-UHHOBALIMSJIBIK ~ FBUIBIMU-OUTIM ~ Oepy  KYHMECiHIH  OCHI
CTpATETHSUIBIK MIHJETIH iCKe achlpy YIIiH HHHOBaNWsIapra OeiiMm,



XaNbIKApallblK KOOIEpalusi MEH e3apa iC-KUMBUIFa HETI3/eNreH
WHHOBAIUSUIBIK-3EPTTEY JKOHE €HTI3y KhI3METIH YHBIMIACTBIPYFa KOHE
Ky3ere acplpyra KaOuleTTi OUTIKTI MamaHJapblH camajibl JKaHa
TCHEPALMSChIH JaspiiayIbl JKEICIACTINl KaMTaMachl3 €Ty >KOHIHJETi
JIOKOMOTHB PETiH/IE KAJIBIITACTHIPY.

YHuBepcuteT OUTIMIH KalUTAIAAHABIPY, KOCITKEPIIIK MOJCHUETTI
JaMBITy,  o3ipieymiiepAid  Oapiblk — caHarTtapbl  (CTyIEHTTED,
MarucTpaHTTap, TOKTOPAHTTAP) YIIiH 3epTTCY-HHHOBAIUSIIBIK QJICYETTi
icKe acpIpy VIIIH MYMKIHAIKTep »acay AObUIaii XaH aTbIHJIAFbI
KXKxOTY nHHOBaMAIBIK — OUTIM O€py TEXHOJIOTHSIAPHI OPTAIIBIFBIH
(UBBTO) Kkypy apkpuibl KaMTamachl3 eritedi. FhulbIM-Oyi ajgam
KBI3METIHIH CTPATErHsUTBIK MaHbBI3bl Calachl, OHBIH KOHOMHKAJBIK
ecyiH KaMmTamachI3 eteTiH Enig Herisri pecypcbl. OcbiFan OaiiaHbICTHI
QJIEMHIH KONTEreH eJJIepiHIe FBUIBIMH CaJlaHbl JaMbBITYFa, OHBIH
TUIMJIUTITIH  apTTBIpyFa YIKeH KeHUT Oeimineni. TwiciHme, enjix
OarapiaMaliblK  KOHJIBIPFBUIAPBIHBIH ~ FBUIBIMIIBI  TYOETeii  Kaiita
Oafrjapriayfa FaHa €Mec, €H aJIJbIMEH XaJbIKapaJiblK KOOIEeparus MeH
@3apa ic-KUMBLIFa HETI3JICNITCH WHHOBAIMSUIBIK-3EPTTEY JKOHE EHTI3y
KBI3METIH YHBIMIACTBIPYFa KOHE )KY3ere achlpyFa KaOuIeTTi Kaapiap/sl
Jasipiiay camachlHa OarbITTaTyblH KaMTamachl3 €Ty 3aHJbl OOJIBIT
TaObLIA b

Eremen KazakcranHbIg QJIEyMETTIK-DKOHOMHKAITBIK
KETICTIKTEPiHIH XalbIKApaJIbIK TAaHBUIFAH JEHreil, XalbIKapajbIK
BIHTBIMAKTACTBIK ayKBIMBI JKOHE allbIK JKOHE e3apa OailIaHBICTHI dJIeM
KargalblHOa pPecnyONMKaHBIH e3apa  1C-KUMBUIBIH  KaHJAHIBIPY,
FRUIBIMA  camajbl  CEpPIUIIC TMeH  OUIIKTUTIN  KaJIBIOJIEMIIK
CTaHJApTTapFa COMKec KEeJETiH, eJIiH JKeJeNACTIIreH KaHFbIPTY JKOHE
WHy CTPUSUTBIK-WHHOBAIMSUTBIK,  CEPIIIC MIHACTTEPIH ICKE achIpyFa
KaOineTTi e3 KaapiapblH KOCINTIK Jaspiayasl KamMTaMachl3 €Ty
Ka)KETTIirl, OJI YIIiH €H Y3IiK 9JIEMHIH KETEeKI eAepiHiH Taxipudeci,
IeT TUIAEPIH XaIbIKApaJIbIK 63apa iC-KUMBLIT Kypallbl peTiHAe OuTyIiH
QJICYMETTIK-011iM O€py MaHBI3IBUIBIFBIH KYIICUTTI, MIET TUIAEPiH OLTiM
Oepy OachIMIBIKTapbIHA YCBIHIBI, COJ apKbUIBI INET TUIAI OimiMre:
KaszakcTaHHBIH XalbIKapajblK casicaThl MEH CTPAaTerHsChl, CBHIPTKBI
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casicaT, XaJbIKapallbIK HET13CNTeH dJICyMETTIK-YKOHOMHUKAIBIK Talay
XKOoHE 0O0JDKaM, CHIPTKBI CasCH JKOHE SKOHOMHUKAJBIK OJIEMJIIK casicatr
OOlbIHIIA FBUIBIMHU-KOJIJAHOANBI  3epTTEYJIEpPAl  XKY3ere achlpyra
CYpPaHBIC TIEH EHTI3YIH >KOFaphl JEHICHIH KaMTamachl3 €TTI KoHE
OHIpIIK TmpoOiieManapra, caylajarbl, OWU3HECTETi, SKOHOMHKAIAFbI
XaJIBIKAPAITBIK-KYKBIKTBIK IPOOJIeMaIapFa; JIEMIIK KapKbl IPOLECTePiH
Tannay, XalblKapajdblK MEHEKMEHT, MAapKETHHI JKOHE €J YIIiH
MaHBI3JIbI 0acka J1a eMIpIIK acleKTiIep, OChUIalIa Ka3ipri 3aMaHFbI
MaMaHHBIH KociOM OUTIKTUTINIHIH MIHACTTI Kypamaac Oeliri KoHe kKac
YPIIaKThI XaJIBIKAPAJIBbIK ©63apa iC-KUMBUT MEH BIHTBIMAKTACTBIKTHIH KaHa
JKaralnapelHIa eMmip Cypyre JHaiblHaay YIIiH IOPMEHI Heri3
MOpTEOECiH KaIbIMTaCTHIPAIbI.

JleMeK, YHUBEPCUTETTIH FBUIBIMU-UHHOBAIUSIIBIK KbI3METIH
©31HIH FBIIBIMH MEKTENTEPl apKbUIbl JKOHE ©31HIH FBUIBIMU-3EPTTEY
MHQPPaKYPbUTBIMIAPBIHBIH JKEIUTIK KOPiHiC1 apKBLIBI KAJBIITACTHIPY MEH
TaMBITyJla YHHBEPCUTETTIH FBIIBIMU-OUTIM Oepy MHCCHACHI MEH
OcifiHiHe OalJIAHBICTHI FBUIBIMIBI KAXKET €TETIH TEXHOJOTHsIapFa
HETI3JIeNTeH eJJIIH YKOHOMHKAJIBIK OCYIHIH CEepHiHAl MIHIETTEPiH iCKe
acplpyfa apHajJfaH FBUIBIMA-UHHOBAIMSIIBIK KBI3METTIH MBIHAIA
HET13T1 BEKTOpJIapbIH 06JIiI KepceTyre 00ab:

I oneymeTTik-TyMaHUTAPIIBIK KOHE OM3HEC-9KOHOMUKAIIBIK OaFbIT
OOMBIHIIIA YHUBEPCUTETTIH KOCIMTIK-OUTIM Oepy OeiiHiHE COHKeC
WHHOBAIMSUTBIK  KoOamapapl KypyFa JKOHE ICKe achIpyFa JaiblH,
WHHOBalMsIapra OediM OUTIKTI MaMaHJap/blH camnaibl jkaHa OyBIHBIH
naspiayibl KAMTaMachl3 €TETIH HWHHOBAIUSUIBIK FBUIBIMHU-OUTIM Oepy
KYHECIH KaJIBIITACTHIPY.

Il yHUBEpCHTETTIK FBUIBIMA MEKTENTEP MEH FBUIBIMU-3EPTTEY
Kosmanbansl 3eprxananap (F3K3) menOepinge kaMTamMachl3 €Ty YIIiH
JKOFapsl Oi1iM Oepy KyHeciHiH MHHOBAIMAJIBIK OaFJapiaHfaH FhUIBIMH-
MIeIarOTMKAJIBIK KaJIp PE3ePBiH KAIBIITACTHIPY:

- MaMaHJap/IbIH FRUTBIMU-0111IM Oepy MHHOBAIUSUIBIK-HET13/1e]ITeH
MOJICJIBJICPIH 931pJey;

- capanuibUIap/bl, WHHOBAIMUIBIK >k00anap MEeHeIKepiepiH
Jasipiay cTaHAapTTapbl MEH TEXHOJIOTHSIAPBIH KaJIbIITACTHIPY;



- MHHOBAIMSUTBIK MEHEPKMEHTTET1 QJeMJIIK TOXipuOeHi >KoHe
QJICyMETTIK-TyMaHUTAPJIbIK, OM3HEC-25KOHOMHKAITBIK OarpITTap
OolibIHIIA capanTaMalblK Oaranayabl MaiianaHa OTBIPHIN, OUTIM
OepyIiH MHHOBAIUSJIBIK KOHTEHTIH d31pJiey;

- KOC10M-9HIMKIIOTIE TUSUIBIK CHITATTaFbI 9JIEM TUIAEPiHAe Mep3iMIi
FBUIBIMH-AKIIAPATTHIK OachUIBIMAAp jKacay YIIH QJEMIIK Ke3aepre
FBUIBIMU-TEXHUKAJBIK aKNAPATTHIK KOJDKETIMJIIIIKTI KaMTaMachi3 €Ty
YVIIIH  QJEMJIK  aKMapaTThIK JKeljiepre ImbiFa  OTeIpbin, KP
WHHOBAIVSUIBIK ~ FRUIBIMU-OUTIM ~ Oepy  KYHECIHIH WHHOBAIUSUIIBIK-
aKMapaTThIK PECYPCTHIK 0a3achlH KaIBIITACTHIPY OOWBIHIIA 3E€PTTEYIICp
MEH 93ipJieMeniep Kyprizy;

3UATKEPJIIK OHIMI€ TaIChIphICTap OOMBIHINA FHUIBIMU OHIMJII
Karapyiac KOMMEPUHUSIAHABIPA OTBHIPHIN, YHUBEPCUTETTIK FBUIBIMHU-
3epTTey MHQOPAKYPHUIBIMBI (PKCIEPUMEHTTIK alaHiap, 3epTXaHaiap,
Ou3Hec-uHKyOaTopiap koHe T. 0.) meHOepiHae DKOHOMUKA, FBUTBIM,
WHIYCTPUS, TEXHOJIOTUSUIAD CajlaJlapbIHJIAFbl  XaJbIKApalblK KOHE
OTaH/BIK KOOTIEPALMSHBIH HAKThl CEKTOPHI YIIiH KpeaTHBTi-OHIMII
KbI3MET OOWBbIHIIA OoJjlalmak MaMaHJIap MEH J3iplieyIIiepiH
3USITKEPITIK-WHHOBAIVSUIBIK KBI3METIHE OACHIBUTBIKTHI KAMTaMachi3 €Ty
WHHOBAIUSUIBIK-TEXHOJIOTUSUTBIK, aKIapaTThIK-OaraapiaMabiK, OM3HeC-
KOCIMKEPITiK, KApKBUTBIK- T anaaManbiK, HHHOBAIUSIIBIK-3ePTTEY HEMece
€HTI3y JKOOaJapblH OpBIHJAyFa DKOHOMHKAa MEH OHIIPICTIH HaKThI
CTEKTpiH/IET] YHUBEPCUTETKE HHHOBAIMSIIBIK-OHIM/II TallCHIPBICTapIbIH
00JDKaMIBI-9KOHOMUKAIIBIK, KykaTTaMmaiblk-)ko0anay jxoHe Oacka na
HBICAHJIapbIHA.

III Gonamrak MaMaHIApPBIHBIH >KaHAa WHHOBAIMSIBIK Kaapibik
TeHEPAIUSIChIHBIH ~MOJENBIEPIH KAJIBIMTACTHIPYAa YHHBEPCUTETTIK
FBUTBIMH MEKTENTEp OJIEMIIK TOKIPUOCHI €CKepe OTBIPHIN, HAPBIKTHIK
CYpaHbICKAa M€ MaMaHABIKTApDMEH UWKeMIi, Ken(yHKIMOHAJIHI,
BapuaTUBTI-cabaKTaC MaMaHJBIKTAp o3IpJeyl Kaxer, OoJtarak
MaMaHIap/Ibl TaHJay YIiH KOCBIMIIIA JKOHE DJIEKTUBTI
MaMaHIBIKTapJbIH KEH CIEeKTpl OOWBIHIIA MIHACTTI TYpPJE BapHATHBTI
TANBIHIBIKIICH 0a3aJbIK MaMaHABIKTapIbIH MIOHAPAITBIK
WHTETpalMsUIaHFaH  KY3BIPETTUTIK  Mozenbaepi.Minor Oiumim  Oepy
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Oarmapnamanapbl OM3HEC-KOFaMIACTBIKTBIH KACiOM  cepTudUKaTTay
MYMKIHAITIMEH Kaciou KY3BIPETTUTIKTI TaMBITaIbl. Minor
TYKBIPBIMJAMAchl  0a3aJblK ~ MaMaHJBIKTBI  OpTapanTaHABIPYIbIH

NEPCIEKTUBABIK HYCKAJapblH TaHJay, HapbIKKa CYpaHbICKA Ue
MOHAPATBIK-KEIICH I, KON BapHAHTTHI-KOJIIaHOATBI-TIPOCKIUsIIaHFaH
MOJICJIB/II ©3TePTY HETI31H/IE KY3ere aChIpbLIaIbI.

IV VHHOBauMsAnbIK FRUIBIMU-OUTIM Oepy >KyHeciHiH »KOorapblaa
atanraH OapibIK OarbpITTapbl OOMBIHIIA XaJbIKAPAJIBIK WHTETPAILIUSHBI,
OpINTECTIKTI, KociOM e3apa iC-KUMBUIIABI CO3CI3 Tallall €Te OTHIPHI,
WHHOBAIMSUIBIK-KOCINTIK ~ Kajpiapabl  jaspiayAa  Ja,FbUIBIMH-
MeJaroTUKaIbIK KaJapiaap sl KaiTa qaspiay/ia aa ajaJIblHFbl KaTapFa et
TUIII-TUIAKTUKAIBIK ~ KOCINTIK-capajaHFaH  OKBITY  oieOHMeTTepiH
FBUIBIMU-3EPTTEY  KOHE  MHHOBALMSIBIK-KONIAHOATBl  93ipiey/ii
KaMTaMachI3 €Ty KaKeT, TEXHOJIOTUSIIAP, XaIbIKapabIK-KciOn e3apa ic-
KUMBLT )KOHE KOPITOPATHBTIK MHHOBAIMSJIBIK KbI3MET YIIIiH IIET TUIAepiH
MEHIepreH MaMaHIap bl KaJbIITACTBIPY MOJEIBICPI.

Epkin xalbIKapaliblK WHHOBAIMSUIBIK-KOCION ©3apa ic-KUMBLIIBI
KaMTaMachl3 €Ty )KOHIHJIET1 OCHI )kKoHE 0acka J1a MiHACTTEP/Il iICKe achIpy
YIIiH FBUIBIMHBIH JIMHTBOMOJCHHM, TUIapajblK JKoHE Oacka Ja
JMHTBUCTHKANIBIK ~ JKOHE  JMJAKTHUKAIBIK  OaFbITTapblHAa  Hamap
3epTTENTCH FBHUIBIMU-TCOPHSUIBIK —CallalapAblH KOIIiTri OoHbIHIIA
FBUTBIMHU-3EPTTEY d3ipJIeMeNIepiHiH KeH CIIEKTP1 KaXKeT:

e 0ailyIaHBIC  JIMHTBHCTHKACHI  KOHE  MJJEHHETAPAJIBIK
KOMMYHHKAIUS CAJACHIH/A;
e JileyMeTTiK  JIMHTBUCTHKA MeEH KOTHUTOJIOTUSHBIH

TeOPHUSACHI MeH KOJAaH0AIbI JaMYybIH/A;
® KOMMYHUKATHBTI ’K9He MNPArMAJMHIBUCTHKAHBIH Heri3ri

TEOPUSJIAPBIHAA,  OJapPAbl  iCKe  achIPyAbIH  KOJJAAHOAIbI
(popmanapsinaa;

¢ JTUCKYPCHUBTI JIMHIBHCTHKAHBIH ePeKIIeiri, CaJaJbIK
AUCKYPCTAPAbIH KYPBUIBIMABIK-JIOTHKAJIBIK JKOHE
KOMIIO3M UM SJIBIK aiibIpMAIIbLIBIKTAPbI OOMBIHIIIA;

e coliiey dcepiHiH TeopHusiJIapbl JKOHe 0J1apABIH

MJ/IeHHeTaPAJIbIK 63apa dpeKkeTrTecy/ieri ecedi skoHe T. 0.



MakcaTTbl TYpA€ aHBIKTAIFaH FhUIBIMU-3EpPTTEY d3ipJeMeNepiHiH
HETI31H/E QJICYMETTIK-TYMaHUTAPJIBIK OaFbITTaFbl FHUIBIMH MEKTEIITEP
KBI3METKEpJICPIHIH KOJIAaHOAmbl 3epTTEyNiepAi OpBIHIAYBl KaXKeT,
MBICaJIbl, WHO(DWIOIOTHSA, JIMHTBUCTHKA, IIET TUIIHIE OuTiM Oepy
TEOPHUSACH MEH MPAKTUKACHIHAAFBl 3aMaHAyW MKETICTIKTEpre CyheHe
OTBIPBIN, XaJIbIKAPAJIbIK ©3apa iC-KUMbBLI YIIIH opOip MHHOBAIUSIIBIK
cajla OOWBIHILIA XaJbIKapajblK OarjapiiaHfaH MaMaHJApnAbl Jaspiay
OOMBIHIIIA FBUIBIMH HETI3NICATCH JAWJAKTUKAIBIK MaTepualiaap.ibl
a3ipIiey, aTam aTKaHaa Tajljaylibuiap, ayJapMaiibuiap, XalbIKapalblk,
caparniibli-oHipTaHyIIbLIaAD, XaJIBIKAPAJIBIK KYKBIKTaHYIIIbLIAP,
XanbIKapaiblK MapKeTUHr, Oackapy, [laTeHTTIK KYKBIK, JIOTHCTHKA,
XaNbIKApaJbIK CcayJa JKOHE KOCIIKEpHiK, XablKapaslblK Typu3M,
NunoBanusutblk  ko0anay, KapXbl HMHCTUTYTTapBIHAAFbl BIKTHMAI
ToyeKeIaep/Ii Oaranay, TOyeKeN-MEHEKMEHT, BEHUYPJIBIK
KapKbUTAHBIPYABl YUBIMAACTHIPY JKOHE T. 0. OOWBIHIIA MaMmaHIap
JaspIianibl.

JleMek, yHUBEPCHUTETTEPJIIH FHUIBIMH MEKTEHTEPiHIH KbI3METIH
FBUTBIM MEH O11iM Oepy *xy#eciHiH anasiHa Kolbuirad KP CTpaterusuibik
WHYCTPYSUIBIK-UHHOBAIUSIIBIK MIHJICTTEPIH ICKE achlpy >KOHIHJETI
WHHOBAILMJIBIK OarbITKa Kaiita OarapiayIbiH ©3€KTUIIT1
YHUBEPCUTETTIH FBUIBIMU-3EPTTEY KBI3METIHIH HEFYPJIBIM MaKCaTThI
OarapaMalIbIK OaFbITHIH TaJIAIl €TEe/I.

Tuiciame, JXOO-HBIH FHUIBIMH-MHHOBAIMSUIBIK KBI3METI OHBIH
Oocekere KaOUIETTUIITIH JKOHE KaJpJIapblH FhIIBIMU-MHHOBAIUSIIBIK
QJieyeTiH KaMTaMachl3 €Ty Ieri Ka3ipri 3aMaHFbl TaJlaNTapFa COMKECTIriH
aJIJIBIH ajla alKBIHIAWTBIH OMIPJIIK MaHBI3Ibl HETI3re aiHaiaabl, Oy
perte JKOO-HBIH FBUIBIMH KBI3METIHIH THIMJILIITT HAPBIKTBIH CEPITiHII
menrmaepre,  KoOOambIK  d3ipyeMenepre,  3UATKEPIIK  OHIMIe
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KOKETTUIITIH KaMTaMachl3 €TeTiH OHBIH FBUIBIMU-MHHOBALASIIBIK
eHIMIMEH OaraniaHa/bl. 3epPTTEYAiH 3aMaHayu FbUIBIMU-MHHOBALIUSIIBIK
MocenesiepiHe  JKeHeNnAeTin  KaiTta  Oarmapiay  MakcaThIHAA
YHUBEPCUTETTIH FBUIBIMU MEKTETITEP1 CTPATETUSIIBIK YKocTapiiap — apoip
MEKTENTIH  3epTTey-KOoinaHOaasl  KbI3METIHIH  OarjgapiaMarapbiH
TalbIHAANIbBI, OJapbl KaTapiaac KOMMEPUUSUIaHIBIPYAbl KaMTaMachl3
ere OThIphin, HoTwxkeni eHIMIAI MIHIETTI TypAe KepceTe OTBIPHII.
barpapnama-xocnapnap capantamaniblK Oaraiiay apKbUIbl ©Tell JKOHE
yHuBepcuteTTiH ~ Feuteimu  KeHeciHiH — OekiTyiHe — YCBIHBUIAJBI.
YHUBEPCUTETTIH 0achiM OJICYMETTIK-TYMAHHUTAPJIBIK OaFbITBIH €CKepe
OTBIPBITNl, HMHHOBAIMSJIBIK ~ FBUIBIMH-3EPTTEY K0Oajapel  CypaHbIC
JopexeciHe, CyYpaHbIC cajlachblHa, FHUIBIMU-KOJIJaHOAIbl  ©HIMIe
BIKTUMAJI TarchIpeic Oepyliijepre, €Hrizy OoibIHIIA d3ipieyiiiiaep
TOOBIHA JKOHE T.0. aNjbIH ana alKbIHAaIa/Ibl.

FouteiMu  MekTenTepaiH KbI3METiH — Oaranaynbl, MEKTeNTiH
PEUTHHTIH aHBIKTAY YILUiH KpUTEpUa bl Oaranay IIKaJachlH, 9p MEKTEI
KBI3METIHIH THIMIUTIK JOPEKECIH aHbIKTAy YIIiH TaKTUKAIBIK KBLUIIBIK
JKocrnapaapAblH OPBIHAATYBIH €CETKe aly bl YHUBEPCUTETTIH FHUIBIMHU-
3epTTey KBI3METI XKOHIHAETi OackapMmachl op >KbULIBIH KbIPKYHETiHIe
o31pJei Il )KOHE YChIHA/IBI.



NuHOBaMSAIBIK-KOJAAH0AABI FRLUIbBIMU-3epTTEey MeKkTeOiHiH (MKTF3M) xocnap-0arnapaamMacsl
"QJIeyMeTTIiK IKOHOMHUKAHBI dKAHFBIPTY KOHE Ka3ipri re0dKOHOMUKAJIBIK ypaicrep'

P3UAKM Ned4 «9JIEYMETTIK ODKOHOMUKAHBI ’KAHI'BIPTY KOHE KA3IPI'I

I'EOSKOHOMMUKAUJIBIK YPAICTEP»

4

F3K3 | - bacekenecTik opTaHbl
JTAMBITY JKOHE YKOHOMUKAIBIK
nparmaTusM. backapy bt
JAMBITYIBIH Ka31pri
TEeHJICHIIUSIaPhI

|

JKobGanpIk KeHce:
busnec-6ackapy
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4

F3K3 Il - Typucrik ungycrpus
MEH KOHAK)KaMJTbUTBIKTaFbI
3aMaHayd WHHOBAIHSIIap MEH
TPEHATEP

]

JKobGaneIk KeHce:
Nuoba3upyemblii cepBuC




P3NKM Ne4 «OuieyMeTTiK IKOHOMHMKAHBI KAHFBIPTY KOHE
Ka3ipri reodKOHOMHMKAJIBIK YpAicTep»

F3K3 | BacekeliecTik opTaHbl JaAMBITY K9HE IKOHOMHUKAJIBIK
nparmatu3m. backapyabl 1aMbITYyIbIH Ka3ipri TeHIeHIIHSIIapbI

1) 3eprTey MakcaThl:

2) Kacinkepik npoOiiemanapblH KOFAMHBIH MaTepUaJ/IbIK JKOHE
pYXaHM QJIEyeTiH apTTHIpyFa BIKMAJ €TETiH, 9p aJaMHBIH Kalijmerrepi
MEH TaJIaHTTAPBIH iC KY31H/IE JKY3€Te achIpyFa, YITTHIK PyX MEH YITTHIK
MakTaHBIIITEl CaKTayFa KOJAaWiabl >Kargall >kacallThlH KOFaMJbIK
KaThIHACTAp/AbIH KOPIHICTEpiHIH HAKThl HBICAHJAPbIHBIH Oipl peTiHIe
TaNaay.

3) Kyrinerin HoTHX)ENED:

4) Ocsl F3K3 1enOepinjie xKyprizijreH 3epTreyiep HOTHKECIHIe
MBIHAJIAp 31pJCHETIH 00a/bl:

5) 1) Oky KypaJbl.

6) 2) KOO iminngeri 6acTaMaIbLIbIK jK00a.

7) 3) IUIUIOMJBIK 5K00a1ap MEH MaruCTPJIiK AUCCEPTAIMSIAPIBIH
TakpIpbIObl F'3K3 TakbipbiObIHa colikec 1.

3K3 ¢pynkuusnapsr:

- KP-marpl KOCIIKEpIIKTIH ©3€KTI Macenenepli MeH Herisri
OarbITTapbl OOMBIHINA FBUIBIMU 3€PTTEYJIEP XKYPri3y;

- KP xkocinkepiik cyOBEKTUIEpiHIH KbI3METiHE
HKOHOMHKAJIBIK TaJay KYPri3y;

- 3epTTey TaKbIPHIOBI OOWBIHINA FBUIBIMH MakKaiajap MEH
aHbIKTaMaJIbIK 0achUIBIMIAP/IbI KapHUsIIAY Ibl KY3€ETe achlpy;

- KP-na xocinkepunik 6oitbiHIa 6actamanisi s;x06ansl METC ¥O-
na tipkey (2023 x. Haypsiz);

KeIIEeH Ti-
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"Xanbikapanslk OusHec" bb xone "MeHEIKMEHT KoHe
mapkeTuHr" bbb OoiiblHIa OakanaBpuaT MOHIEPIHIH, MOAYJIbAEPIHIH
»)oHe MuHOpJapbeiHbIH OOK a3ipiey;

- KP-marpl KoCIMKEpJiKTIH HETi3ri MocenenepiH OasHAalThIH
noHzep OOMbIHIIA OKY KypaslJapblH JalbIHAAY, OHBIH imIiHae Oip OKy
KYpaJibl aFbUIIIbIH TUTIH/E;

- "Xampeikapanelk OumsHec" bb koHe "MeHEIKMEHT KoHE
mapketuHr" bbb OoiibiHma OakanmaBpuaT koHe "busHec koHe
Oackapy"OarbIThl ~ OOWMBIHIIIA MarucTparypa ymiH OuriMm  Gepy

OarmapiiamMaliapbiH KETUIIIPY.

F3K3 Il Typucrik MHAYCTPHSI MeH KOHAKKAWIBLIBIKTAFbI
3aMaHayy HHHOBaLMSJIap MeH TPeHATep

3epTTEey MaKkcaThI:

F3K3 enrizy xoHe 3epTTey peTiHae

"Xanpikapanblk  Typusm — MeHeKMEHTI"  KadenpanapbIHbIH
KYPBUIBIMBI k0HE "KOHaKXaWIBIIBIK MEHEKMEHTI" VIIIH >XYMBIC
icTel i O11iM Oepy YIBIMBIHBIH OipJIiriH KAMTaMachl3 €Ty, FBIIBIMH )KOHE
MHHOBAIMSUIBIK KbI3MET OKUTBIH TYJEKTepAl JaspiaylblH OapIbIK
ke3eHnaepi MeH keseHuaepi "Typmsm" xone "melipamxana [OCT koHak
yi" GarbITTaphl OOlibIHINIA OM3HEC".

3epTTey MaKcaThl:

— "FRUIBIM - OumiM-eHAIpic"TpHagachIHBIH  KYHeNi-MaKCcaTThl
MHTETPallMsUIaHYbIH EHTi3yre Heri3genreH OuriM OepyaiH 3aMaHayu
WHHOBAIMSIIBIK MOJIEJTIHIH )KYMBIC 1CTE€Y1H KaMTaMachl3 €Ty,

-FBUIBIMU-3€pTTEY  MPAKTUKAJIBIK  3€pTXaHachl  IIeHOepiHzae
MarucTpaHTTap MEH CTyACHTTepre OacIHIbUIBIK JKacay, 3epTTey
TaKpIpBINTapbl  OOWBIHIIA OasHAaMamap MEH MYJIbTUMEIHSIIBIK

MpEe3CHTAlMSUIap JalbIHAy, 3€PTTEY HOTHIKENIepl OOWBIHIIA TE3UCTEP
Kapusiay;



- 3epTXaHaHbIH FBUIBIMU-3€PTTEY KBI3METIHIH  HOTHXKEJIepiH
KOMMEPISUIAaHABIPY.

Kyrinerin HoTmxkenep:

Ocbl  ¥AT 1menOepiHzne >Ky3ere acblpbulFaH 3epTTeyJepIiH
HOTIDKECIHIE  Ka3ipri  09ceKelecTiK  HapbIKTa  Typu3M  JKOHE
KOHAK)KAWIBUIBIK ~ MHIYCTPHACHIH  JaMBITYIBIH  MWHHOBAIHMSJIBIK-

KOJIIaHOQITBI HET131H 931pJIeyiH Ka3ipri 3aMaHfbl TPEHATEPIH 3epAeiiey
MeH aiKplHAayFa OailaHBICTBI TEOPUSIIBIK JKOHE MPAKTUKAIBIK-KOCiOn
npobnemanap KemieHi o3ipjeHeTiH Oonaabl, Typ - >KOHE KOHAK YH
Ou3HECIH OacKapyablH XalbIKapaJblK MOICIBICPIH Ka3ipri 3aMaHFbI
3epTTEYNEePIH HETi3ri OaFbITTapbl 3€pIeiCHETIH OO0JIabl  KoHE
ochlIaiiia, TYpHUCTIK jKOHE KOHAK yi-MelipamxaHa OM3HECIHIH Ka3ipri
TEHICHIMSTAPbIHBIH €PEKIIeTIKTepPiH CUATTalTHIH JKaHa OlTiM.

F3K3 ¢pynkuusinapsi:

-TypU3M JKOHE KOHAKKaWIBUIBIK cajachlHIAAFrbl Ou3HEC-OimiM
OepyliH WHHOBAIMSUIBIK MOJCIH 3aMaHayW 3€pTTEydiH ©3€KTi
Macesenepi MeH HeTi3ri OaFbITTapbIH FBUIBIMH 3€PTTEY /11 KY3€re achlpy;
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- KoHakkalnpUIBIK JKOHE TYypH3M  CallaChIHIAFBl  JKYMBIC
OepymIiep/IiH TajJanTapblH KaHaFaTTAHIABIPATHIH OLTIM aTymIbLIap IbIH
KaCiOM KY3bIpETTEpiH KAJIBITACTHIPY;

- KoHaxkalbUIbIK KOHE TypU3M WH]Ty CTPHSICHI
KacimopeiHAapeiMeH, Typusmai Oackapy opraHaapsiMeH OipiieckeH
KOJITaHOAITBI J)K0OaIap Ikl 93ipJiey KOHE KY3ere achpy;

- MarucTpJIiK JUccepTauusuIap MeH OiTipyii 6akanaBp JTUTLIOMIIBIK
)o0anmap TakepIpbINTapbl OoMbIHIIA OiTipymii Kadeapa YChIHATHIH
3aMaHayu FBUIBIMHU-3€pPTTEY OarbIThl MEH IEPCIEKTUBACHIH TaJlaybl
YKOHE ©3EKTCHIIPY1 )KY3€re achIpy;

- 3epTTey TakKbIpblObl OOWBIHIIA FBHUIBIMH MakKajajap MeH
OMIiCTEMEITK YCHIHBIM/IAP YKapHUsUIayIbl )KY3€ere achipy;

- "Typusm" xkoHe "MeiipamMxaHa J1eo kKoHe KoHak yi OuzHeci"bb
OolipiHIIa  OakamaBpWaTr  JKOHE MarucTparypa  TOHJEpPiHiH,
MOJIYJIbJIEPiHIH koHe MUHOpIapeiHBIH OOK a3iprey;

- 3aMaHayH HHHOBAIMSJIAp MEH TPEHATEP/Ii €CKePE OTHIPHII, TYPHU3M
XKOHE  KOHAKXaWIBUIBIK ~ HMHIYCTPUSCHIH  JAMBITYJIBIH  HETI3Ti
MoceleNIepiH KAMTUTBIH MoHAep OOMBIHINA OKY KYpaJIapbliH TalbIHAAY .



BU3HEC-OKOHOMMKAJIBIK BATF'BIT

F3NAKM Ne4 «9JIEYMETTIK 9dKOHOMUKAHBI ZKAHFBIPTY )KOHE KA3IPI'I TEOOKOHOMMKAJIBIK YPAICTEP»

F3K3 | BOCEKEJECTIK OPTAHBI JAMBITY KOHE DKOHOMUKAJBIK IIPATMATHA3M. BACKAPY JIBI
JTAMBITYIBIH KA3IPT'T TEHIEHIIASJIAPBI

3epTTey/iH HeTi3ri HbICAHaPHhI.

Konnan6aie! TarnceipManap

- XanbIkapanblK OM3HEC-KYPBUIbIMIAP, YITTHIK, O1pJIECKEH JKOHE MIETENIIK On3Hec CyObeKTuIepi.

- QIIeMJIIK YKOHOMHUKAHBIH ahaHIaHybI )KoHE XalIbIKapaIbIK 09CEKENIEeCTIK JKaFIaiiblHaa OM3HECTI
MHTEPHAIMOHAIIJIAH/IBIPY CAJIACBIHIA TCOPHUSIIBIK KOHE 9/IICTEMEITIK OUTIM/II KOJIIaHy;

- Ka3ipri 3aMaHFbl XaJIbIKapaJIbIK OM3HECTIH MpobiieMalapbIMEH, OHBIH 0QCEKENECTIK,
IKOHOMHKAITBIK-KYKBIKTBIK, KAPKBUIBIK XKOHE JICYyMETTIK-MOJICHU OPTACBIHBIH EPEKIIeIiKTEPiMEH,
XaJbIKapallblK apeHaja OM3HECTi XKYPri3y/iH YATiJIepi MEH TOCUIAepIMEeH TaHBICY;

- OM3HECTI XXYPri3yAiH XaIblKapalblK TOKIPUOECIH Mai1aiaHa OTHIPHIT, MPAKTHKAIBIK JaFablIap bl
KaJIBIIITACTBIPY.

Kerekiri  FRUTBIMH-3€pTTEY  OaFbITTaphl, . . .
. . XanblkapanblK OW3HEC cajachlHAAFbl SKOHOMHKAIBIK OHJIay MeH OUIIMHIH TyTac 3>KyHeciH
FBUIBIMU MEKTEITIH Macelenepl . i . . . .. . .
KaJBITACTBIPY, OW3HECTI JKYPrizy MYMKIHIIKTEpiH THUIMII Oarajayra MYMKIHIIK OepeTiH KaxeTTi
JaFrapUIap MEH KY3BIPETTepl JaMbITy, COHAai-aK >kahaHgaHy KarJalblHIa SKOHOMHUKAHBI
JaMBITYIBIH aca MaHbI3Abl (hakTopiapbl MEH Kasipri 3aMaHFbl YPAICTEpPIH €CKEpe OTBIPHIIL,
XaJIBIKAPAIBIK OM3HECTIH KYMBIC 1CTE€Y HETi3/Iepi MEH NMEePCIEKTUBAJIAPBIH 3epaeiey.
Fruteimu-3eprre J)KOHE  MHHOBAILMSUIBIK- . )
prTey ] KOO 1imingeri 6acramaribii xo0a:
KOJITaHOAITbI »obanap, o3ipaemernep e 5 o
: aJBIKApaIbIK OM3HEC TPEHATEP1
(>xayanTsl OemimMiienep, FBUIBIMU KapaJIbIK HU3HEC TPEHATCP

KETEKIIIEP, )KoOAIapAbIH aTayJIaphl)

FBUTBIMU JKETEKIIICl: 3. F. K., PhD, mpodeccop Capuena XK. U.

O3ipaeMenepii OpbIHAay Mep3iMaepi
F3UKM

- Ke3eHIEP

- apaJIbIK HOTIKENEp

- (hopmat

eHIMIep1

2023 sxpurrbl [I-111 Toxcan: Hum 1 GolibiHIIa >xocnap-0araapiaManapablH JalibIHIBIFBIH KEIIeH/T
TEKCepY.

2024 xbutrbl IV Tokcan Ned4 F3MXKM xone onbiH Hummamaapsl OOMBIHIIA JKOCTIAPIIBI 3€PTTEYIICP
MEH 3UATKEPIIIK OHIMIEpi capanTay.

OKy Kypanaapsl
2023-2027 xxK.
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PYMC OOBb rpudin 6epe oThIphIIN, Ka3aK, OPBIC KOHE aFbUIIILIH TUTAEPiH/E "KOCITKEpIIiK KbI3MeT"
OKY KYPaJIbIH 93ipJiey xoHe O11iM Oepy MpoIieciHe eHri3y.

Kocinkepnik KbI3METTIH JaMybl MEH JKYMBIC icTeyl, >kaiumbl Oackapy »xoHe KP-ma Oocekere
KaOUIEeTTUIIKTI apTTBIPY JKOJJAphl KOHE AJIEMIIK ToXKipube Macenesnepi OoibIHIIA Makajganap
x)apusinay (2023-2027x0k.).

FrutbiMu-Kon1aH0aIbI €HI13y HOTHIXKECI:

- oHIM (hOpMaTHI;

- IICHI'eH JKOHE carla;

- MYMKIH KOMMEPIUSIIAHIBIPY
Onimaep

"XanpIkapasblK On3Hec" KoHe "9KOHOMHKA KOHE KICIMMKEPIIIK HeTi3aepi" moHaepi OONbIHIIA OKY
MIPOLIECiHE HOTIKEJIePIi CHT13Y.

HUILT I TYPACTIK HHIYCTPHASA MEH KOHAKKAWJIBLIBIKTAFBI 3AMAHAYY HHHOBAIIASIJIAP MEH TPEHJITEP

3epTTey/iH HeTi3Ti HbICAHIaPHI.

Kongan6ains! Tanceipmanap

- KoHarkaiIbUIBIK JKoHE TypU3M HH]YCTPHACH CAaNaChIHIAFbl KOCIMOPBIHAAP MEH YHBIMIAP.

- KoHarkalIbUIBIK JKOHE TYPU3M CallaChIH/IaFbl )KYMBIC OepyIIiJIepAiH TaJlanTapbiH
KaHaFaTTaHBIPAThIH OUIIM alTyIIbIIapBIH KOCIOM KY3BIPETTEPIiH KAIBIITACTHIPY;

- KoHarkalIbUIBIK JKOHE TYpU3M HHIYCTPHSCHI KOCITOPBIHAAphIMEH, Typu3m i 6ackapy
opranaapsIMeH OipiieCKeH KoJ1aHOabl s)k00anapabl 93ipiaey jKoHe KY3€ere achpy;

- FBUTBIMHU-3€PTTEY KbI3METIHIH HOTIKEIEPIH KOMMEPIUIaHABIPY. "FHIIBIM-01TIM —

OHJIipic" TpHaIaChIHBIH JKYHeli - MaKCaTThl MHTETPALMSIIAHYBIH CHT13yTe HET13[eNTeH TYPU3M KOHE
KOHAK)KaMIIBUTBIK callaChIHAAFbl On3Hec-0UTiM Oepy TiH 3aMaHayyd WHHOBAIUSJIBIK MOJICIIIHIH KYMBIC
icTey mporecTepi;

JKerekini  FRUTBIMH-3EPTTEY
FBUTBIMUA MEKTEIITIH Macelnesepi

OarbITTaphl,

DKOHOMUKAJIBIK MPOIECTePAiH TypOyJIEHTTUIr JKarJalblHAAa TYpPU3M MEH KOHAKKaWIBbUIBIK
WHIYCTPUSICHIH JTAMBITYIBIH CTPATETHSUTBIK BEKTOPIIAPHI.

TypucTik JaecTHHAUUAHBIH Oocekere KaOIMeTTUIINH apTThIpy Kypaibl peTiHAE IMKI TypU3MAl
uudpraaHaspy.

KociOu Ky3bIpeTTiiKTI UTepy Macenenepi TYPFbIChIHAH TYPU3M >KOHE KOHAK)KANIBUTBIK CalaChIHaF bl
HHTepHeT-TeXHOIOTHsAIap.

Meiipamxana Ou3Heci, OHbIH MHHOBAILIUSAIBIK MEHEXKMEHTI )KOHE MAPKETUHITIK TOCIII.
Kazakcranaa Typu3Mii JaMbITY CTPaTETHsIChl PETIHAE NECTUHALMUIIAP OPESHIUHTI.
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Typucrik OM3HeCTEr1 CaTBUIBIM/IBI APTTHIPY YIIiH HU(PIBIK MAPKETHHITIK TEXHOJIOTUsLIAP.

KP-1a KomKeTiMITi TYpH3M/Ti TaMBITY IBIH IEPCIICKTHBAIIBIK OaFbITTapHhI.

Meiipamxana OU3HECI CEKTOPBIHAA KIIMEHTTEPIIH aIaIBIFBIH apTTBIPY KYHEIEPiH a3ipey.
TypHUCTIK IeCTUHALMSIIAPABIH KUEJIl 00BEKTIIEPIHIH THIM/II OPEHIIH KaJIbINTACThIPYFa MAPKETHHTTIK
TOCII.

Pexpeanusiiblk pecypcTap MEH MOJCHH MYPaHBI 3€pJieiiey HEeTi31HAe OHIPIIK TYPUCTIK KIacTepIiH
TUIMII MOJICJTIH KAJIBINTACTHIPY.

FoulbiMu-3epTTey  JKOHE  MHHOBALIMSUIBIK-
KOJIIaHOAITBI x)obamap, a3ipiemenep
(>kayarTbl OesiMIesnep, FBUTBIMHU

KETEKIIIep, XKoOanapAblH aTayiapbl)

KOO imingeri xo06a: "KP - marpl imki Typu3MIi JamMbITy Maceneiepi MEH IMepcreKTuBaiapsl” -
reuTbIMU.KeTeKIIICcl: KanranOae H. A., o. F. k., mpodeccop

YHuBepcUTeTIIIIK jk00a: "KOHaK yil Ou3HeciHae camaHbl Oackapy KeOHIHAErT MaMaHHbBIH
KY3BIPETTLTIK MOJICITIH d3ipiey"

FBEUIBIMHA.JKETEKIIIC]: AWTKkaHoBa A. D., 3. F. K., JOLIEHT

O3ipiaeMenepii OpbIHAay Mep3iMaepi
F3UKM

- Ke3eHJIep

- apaJIbIK HOTIDKENEP

- opmar

eHIM/IEPI

OKy Kypanaapsl:

- "KoHakkabuibIK MHAYCTpUSCH", Ka3aH 2023xx;

- "Typusmai mapketunr", mambip 2023;

- "Meiipamxana mapketunri”, Haypsiz 2024x;
"Typusmai 6ackapra", Kapama 2025x;

- "Konak yii menemxmenTi", Haypoiz 20265;

- "Typucrik nectunanusuiap Openaunri”, Kkapama 2026x.

Nmnakt-hakropsl xxorapel 0aceuisiMaapaa [TOK xapusnay, 2023-2027x.x.
XKobGanapael peciMiey >koHe KOpFayMeH MaruCTpaHTTapAbIH FBUIBIMH KoOanapbl (>KapHsUlaHFAH
dhopmaTTarsl FeUIBIME OHIM), 2023-2027x.K.

FrimpiMu-Ko1anOaibl EHrizy
HOTHIKECI:
- oHIM (popMaThI;
- ICHTeH JKOHE carla;
- MYMKIH KOMMEPUHUSIIaHIBIPY
OHnimzep

MapkeTHHTTIK UG PIIBIK TEXHOJOTHUIAP HET131HIe 1K1 TYPU3M KbI3METTEP1 MEH OHIMJICPIH
UIrepineTy TY>KbIpbIMIaMachl.

KoHak yit Ou3Heci MaMaHBIHBIH KY3BIPETTLIIK MOJIENI.

Oky nporecine OKy Kypajaapbl MEH diCTEMEITIK a3ipeMenepi eHrisy;

- opic xypchr;

- Kelic-rexnonorusinap popMaTeIHIAFEl TPOOIEMABIK-KOIIaHOATBI PAKTHKAIIBIK OJIOK.
Scopus xxone Web of Science mHAEKCTENTeH PEUTHHITIK Ky pHAIIApAaFbl MaKajanap.
MarucTpIik JuccepTanusaapabl 93ipiaey skoHe KoiaHoassl xkobanap.
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ABBLIIAW XAH ATBIHJIAFBI KA3AK XAJIBIKAPAJIBIK KATBIHACTAP )KOHE 9JIEM TLIJIEP YHUBEPCUTETI

I1l. Barmapiaama skocnapbIHBIH TAKbIPbIObI
BbusHec-35KOHOMHUKAJIBIK 0AFbIT 00MBIHIIA FHIBIMA-MHHOBAIUAJIBIK KICINTIK-0L1iM 0epy KelleHIiHIH
KOJJIAaHOAJIbI OHIMIEPiMEH FhUIBIMHU-IUCCEPTALMIIBIK 3epTTEYJIep

I3UKM 4 «9ieymMerTik IKOHOMHUKaAHBI JKAHFBIPTY KOHE
Ka3ipri re03KOHOMHUKAJBIK TCHACHIUSJIAP

Aamartsbl, 2023 k.



I3K3 | «<b9CEKEJIECTIK OPTAHBI JAMBITY K9HE
IKOHOMMUKAUJIBIK ITPAI'MATU3M. BACKAPY J1bl

JAMBITYAbIH KA3IPI'I TEHAEHIUSIJIAPBD»
1. KoMmaHusIHBIH TayapJap MEH KBbI3METTEPI1H QIIEMIIK
HapBIKTapBIHAFBI 09ceKere KaOUIeTTUTIrH apTThIpY.
2. Kazipri 3amasfbl XalblKapaiblK OuzHecteri CaHKUMsIAp PEeXUMI
JKOHE OHBIH cajlaFa HEMeCe CTYJEHTTIK TaHlay KOMIIaHUACHIHA dcepi.
3. XanblKapanblK OW3HECTEeri SKOHOMHKAIBIK ©Cy 3>KOHE SKOJIOTHS
Macenenepi.
4. Kiactepiik KypbUIbIMIap SKOHOMHKAHBIH KahaHIaHY bl KaFTalbIHA
KOCIMKEPIIK KYPbUIBIMAAPbIH JaMy (haKTOpbl PETIHIE.

5. BusHecTiH  XaNbIKapaiblK HMHTETPAlMSCHL: OSKOHOMHKA O KOHE
YIBIMAAPIBIH XalbIKapabIK OipJIecTIKTepiH OacKapy.
6. bu3HecTiH oneyMeTTIK JKayamKepIIutri Mocenenepi: opTypii

eJIEPiH TOCUIIEPIH CaTBICTRIPMAITBI TAJIIAY.

7. XanbIKapallbIK HapbIKKa MIBIFY K€31H/I€ TYTHIHYIIBUIBIK KYHIBUTBIKTHI
Kypy (CTymeHTTIH TaHAaybl OOWBIHIIA KOMIIAHHS HeMece cala
MBICAJIBIH/IA).

8. MeMJeKeTTiK  KOCIMKEPIIKTIH  HBICAHJaphI
XalbIKapabIK TOXKIpHOe xkoHe oHbl KP-na xongany.
9. OneyMeTTIK KOCIMKEPIIKTI JaMBITY: XaJbIKapaJblK TOKIpHOe jKoHE
onbl KP-n1a maitnanany.

10. [areiH xoHE opTa OM3HECTI KoJjmay HWHGPAKYPHUIBIMBIH
KETUIIIPY: XalbIKapamblK ToxipuOe sxoHe onbl KP-1a maiinanany.

11. CrynmeHtTi TaHaay OOMBIHIIIA en HapBIFbIHIAFbI
KOMITAaHUSUTAPBIH ~ XaJIBbIKAPAIBIK CTPATETHSIIAPBIH  CATBICTHIPMAITBI
Tanaay.

12. XanbIKapanblK OM3HECTIH HHHOBALIUSJIBIK (popMaaphl.

13.  Ilerennik HapbIKTapJa Ka3aKCTAHABIK KOCIMOPBIHAAPABIH IIBIFY
TOCUIIEPl MEH KBI3METiHIH epPeKIIeIIKTepi.

MEH  TEeTIKTepi:
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14. VMHHOBaIMSUIBIK KOCIITKEPIIIKKE apHAIFaH HHPPAKYPBUIBIM: JIEMIIK
TOKIPUOE JKOHE KA3aKCTAHIBIK IIBIHBIK.

15. Xansikapanslk Ou3zHecteri @paH4yaii3uHT CTPATETHSACHI.

16. XanpikapanblKk OW3HECTErl IIAFBIH KOHE OpTa KOMITAHUSIAP]IBIH
peIIi MEH OpHBI.

17. KocinopsiHgarbl Oackapy HICMIIMAEPIHIH THUIMIUITIH —carajsl
Tanjaay.

18. Tuimai MeHeKMEHT (DakTOphl PETiHIE KbI3METKEepJepAiH eHOeriH
BIHTAJIAH/IBIPY.

19. ¥#ipIMAacCTRIPYIIBUIBIK MiHE3-KWIBIK MOJENbBIEPIH OacKapy by
OPTYpJIi ICHreHIepiHIe MM KaObUIIay AbIH THIMILTIT.

20. YiteiIMHBIH Oocekere KaOUIETTUNrHIH ocy (DaKTOpbl peTiHAe
KOPITOPATHBTIK MOJICHUETTI KETUIIIPY.

21. Ka3akcTaHgarbl  XalbIKapajdblK  KOMITAHHSJIAD  KBI3METIHIH
TUIMIUTITL.

22. Kazakcran-KpITail CBIPTKBl SKOHOMHKAIBIK OaillaHbICTaphIHBIH
MEPCTIEKTHBAIAPHI.

23. KoCinOpBIHHBIH ~ WHBECTUIUSUTBIK — TaPTHIMJIBUIBIFEIH — apTTHIPY
KOJIIAPBI.

24. KocinmopbIHHBIH OHJIIPICTIK-TIAPYalIbLUTBIK KBI3METIHIH

YKOHOMHUKAIIBIK THIMJIUTITIH Tajay.

25. KocinmopbsIHHBIH pEHTAOCNBIUIITIH apTTRIPY KOJIIAphl (KOCITOPBIH
MBICAJIBIH/IA).

26. Jlarmapwic >KaFnalbIHIAFbl KOCIMOPBIHHBIH Kap>KBUIBIK JKaFTaibIH
Tannuay.

27. KocinopbsIHHBIH SKOHOMHKAJIBIK dJICYeTiH Oaraay.
28. KoCImOphIHHBIH ~ MapKETUHTTIK  KbI3METIHIH
TUIMJIUTITIH TaNaay.

29. KocinopbIHHBIH JaFiapbIicKa Kapchl
KETUIIIPY 7KOJIaphl.

30. KocinopeIHaarbl ©HIM camachklH apTThIPY JKOJAAPHI.

OKOHOMUKAJBIK

casgCaTbl: TaJlddy KOHC



31. KapKbUIBIK >KaFaii/ibl )KOHE KOCIMOPBIHHBIH TYPAKTBUIBIFBIHA KOJI
YKETKI3y JKOJIapbIH TaJIIay .

32. KocinopbiHaapplH TeieM KaOUIeTTLIIr MEH OTIMIUIII XKoHe
oJIapibl HBIFAUTY KOJJIaphbI.

33. KocinopbeIHHBIH OaHKPOTTHIKTHIH AJIJIBIH ATy KOJAAPHI.
34. Kasipri HAPBIKTBIK SKOHOMUKA JKargaibprana
9KOHOMUKAJIBIK Oararnay.

35. KocinmopelHIarel KOCIIKEPIJIIK TOYEKeNl JKOHE OHBl TOMEHIETY
KOJIJIApBI.

36. dupmansb
KaJIBIITACTHIPY.
37. KociOphIHHBIH KACINKEPNiK KbI3METIHIH TUIMAUITH apTThIpy
KOJIJIapBI.

38. KocinmopsIH/1a JIOTHCTUKAHBI JKETLIIPY.

Ou3HECTI

JaMBbITy AbIH 3KOHOMMUKAJIBIK CTPATCruAChIH

39. Kocinopeiaaa OuzHec-Kocmapiayasl KeTUAIpy.

40. KomnaHUSHBIH Kap>KbUIBIK HOTHKETIEPIH KANBINTACTHIPY.

41. KocinopbiHaa eHOSKTI BIHTATAHBIPY KYHECIH KETIIipy.

42. KocimopbIHHBIH 0aFa casicaThl: TAAay KOHE KETUIIIPY HKOJIaPHI.
43. KoMmaHUSHBIH caTy cascaThIH XXETUIIIPY.

44. VHHOBaUMAJBIK $K00a: €Hrizy epeKIieikTepi
TUIMIUTITIH Oaraay.

JKOHE OHBIH
45. Kazakcran PecniyOnukachiHa cTapT-an xKo0anapblH KaIbIITACThIPY
KOHE JIAMBITY .

46. KazakcraHaa marblH XKoHE OpTa KOCIIKEPIIKTI JAMBITY (KOCIOPBIH
MBICAJIBIHIA).

47. bocekenecTik  HapbIK
CTPATETUSACHIH KAJIBINTACTBIPY.
48. KomnaHHUSHBIH TeJIeM KaOiIeTTUIir MeH Kap KbUTbIK TYPAKTHUIBIFBIH
TaNaay.

JKaralblHIa  KOCIMOPBIHHBIH  JlaMy
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F3K3 Il «-TYPUCTIK HHAYCTPUSA MEH
KOHAKXAWIBLIBIKTAFbI 3AMAHAYH
NHHOBALUAJIAP MEH TPEHATEP»

1. Typuctik Ou3HecTeri CaTBUIBIMJIBI
MapKETUHITIK TEXHOJIOTHsIIap.

2. AnMatbl OOJIBICBIHBIH TYPHUCTIK-PEKPEAUsUIBIK QJICYeTiH Oaranay.

3. Typuctik eHIMAEpPIl JKBUDKBITYJaFbl MAapKETHHITIK HMHTEPHET-
TEXHOJIOTHUsIIAP.

4, Typusmzeri HHHOBAITUSJIBIK TEXHOJIOTHSIIAP/IbI 0acKapy TETIKTEpiH
KETUIAIPY.

5. OwnnaifH-cepBHUCTEp TYPHUCTIK CallaHbl JaMBITYIbIH ©3€KT1 OaFbITTaphI
peTiHe.

6. Typusmae Blockchain TexHOTOTHIACHIH KONIaHY MYMKIHIIKTEpI MEH
MEPCIIEKTHBAIAPBIH 3€PTTEY.

7. AnmMatbl  OOJIBICBIHBIH ~ TypH3MII TYPaKThl JaMBITY MOJCITiH
KAIIBIITACTRIPY. TYpHUCTIK OaFrbITTapIBIH TAPTHIMIBUIBIFBIH 3EPTTEY:
Oaranay >koHe JaMy Kypajaaphl.

8. bocexkenecTik xaraiipiana Kazakcranmarbl KOHaK Y KbI3METTEPiHIH
camacblH 6ackapy.

9. TypusM UHAYCTPHUSICHIHAAFHI ATICKTPOHIBIK KOMMEPIIHSIHBI JTAMBITY.
10. Typusm >koHE KOHAKKAWIBUIBIK WMHIYCTPHACBIHIA 'Kachll"
TEXHOJIOTUSUTAPABI KOJIJAHY b KETUIIIPY.

11. TypusmHiH mudpisk Tpanchopmarusicel "Typusm 4.0".

12. KoHakxalabUIBIK CaJIACHIHIAFBl aWMAaKTBIK OpeHJ WMUDKIH
KJIBITITACTHIPY TETIKTEPI.

13. JXKahanpmany >xarmaiiplHIa KOHAK YW OM3HECIH (paHYal3UHTTIH
oficCHAMAaJIbIK acTIEKTLIepi.

14. Konpaymisl Typu3MIi YRBIMAACTEIpPYbIMAa MEH OacKapra.

15. Typucrtik aecruHanusapasiy digital MapKETHHTIH KaJbIITaCTBIPY
YKOHE JAMBITY CTPATETHsCHIH KETIIAIPY.

16. KoHakxaiJbUIBIK WHIYCTPHUSCHIHAA aJaM pPecypcTapblH Oackapy
KYHECIH XKETULAIPYIiH 3aMaHayH TocUIepi.

apTTBIpy YWIH IHQPIBIK



17. AnmaTtbel OOJBICBIHBIH TYypU3M HWHIYCTPHUSCHIH  JaMbBITYJarbl
WHHOBAIIMSUIBIK TEXHOJIOTHLIIAP.

18. Hudpneik  texnonorusmap  KP  Typusm
KOCIMOPBIHAAPBIH JaMBITYABIH IpaiiBepi peTiHIe.

19. Iller enmmepnin ToxipuOeci Herizinae Covid — 19 manmemusicer
ke3eHinae Ka3akcTaHHbIH TypH3M calachliH CaybIKTHIPY MYMKIHIIKTEpPIH
Tanzay.

20. Typusmeri oJieyMETTIK Melha TeXHOJOTUsIIAphIH OacKapy.

21. Typusm MeH KOHaK Yyi OwusHeciHae Ou3HEC-TIPOIECTEPIi

nudpaaHasIpy.

WUHy CTPUSCHI
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24. Tmki TypUCTIK ©HIMII JKBUDKBITY CTPATETHACHIH Tallfay >KOHE OHbI
KakcapTy OOHMBIHINIA YChIHBICTAp d31pIiey.

22. BocekenecTik JKaraafdbIHIa Kazakcrangarsl
KBI3METTEPIHIH canachklH O0ackapy.

23. Tlanmemus narmaapbIChl JKaFJaibIHAA TYpU3M MEH KOHAKKAMIBUIBIK
MH/1yCTPUSCHIH JaMbITY/IbIH CTPATErHsUIbIK BEKTOPIIAPHI.

KOHAaK  Y#



KA3AKCTAH PECIIYBJIMKACHBI FbIJIBIM K9HE KOFAPBI B1IJIIM MUHUCTPJIIT'T

ABBLUIAM XAH ATBIHIAFBI KA3AK XAJBIKAPAJBIK KATHBIHACTAP 'KOHE OJIEM TUIJIEP YHUBEPCUTETI

VIi. TEOPUSJIBIK-IIPAKTUKAJIBIK KYPC BAFYIAPJIAMACBHI
major- minor
BbusHec-39KOHOMUKAJIBIK 0AFBIT 00MbIHIIA

FbLJIBIMU-UHHOBANUAJIBIK KICINTIK-0iJ1iM Oepy KelleHi

Anamatnl, 2023 K.



XaabIkapaJjblK 0u3Hec bb 00iibIHIIA TEXHOJOTUSVIBIK KAPTACHI

JAucuunianna

Formation of investment and innovation policy of business structures

IToHI

Module 1. Fundamentals of formation of investment and innovation
policy of business structures

Module 2. Effective management of
investment and innovation policy of business
structures

3epTTeyre apHaJFaH

1-2. An innovative way of economic development.

8. Analysis of the effectiveness of innovation.

MOYJIbAep 3-4. Theoretical Foundations of Innovation. 9. Financing innovative projects.
5. Subjects and objects of innovation. 10. Key performance indicators of innovative.
6. Investment in the innovation process. 11-12. Risk management in the innovation process.
7. Patents and patent search. 13-14. Innovative processes, their main stages.
AyIUTOPHUSIIBIK 1.The State program of industrial and innovative development of the Republic of Kazakhstan.
cabdaxkrapra apHaaran | 2.The strategy of patent firms in the Republic of Kazakhstan.
TaKbIPBINTAP

COXK TakpIpbInTapbl

Task 1. Read the programme: «The State program of industrial and
innovative development of the Republic of Kazakhstan for 2020 —
2025», then prepare a presentation: Using an example of a Kazakhstan
company, prepare an assessment of the investment attractiveness of the
object and its investment strategy. Examine the financial situation in
the city of Almaty. Calculate the investment attractiveness of the
object. lIdentify potential sponsors and investors and develop a strategy
to raise their capital.

Task 2. The global trends of global development dictate the main
megatrends that have the greatest impact on the development of the
manufacturing industry, including:

— technological development based on digitalization;

— urbanization;

— the shift of economic power towards Asian countries;

— globalization versus regionalization;

— the growing influence of online communities;

— green economy;

— closed production cycles (loop economy);

— strengthening the role of cooperation (coop economy);

Task 3. UNIDO. Classification of
manufacturing industries.
https://stat.unido.org/content/focus/classification-
of-manufacturing-sectors-by-technological-
intensity follow the link to study the official
statistics data, the indicators of innovation activity
of the Republic of Kazakhstan since the
implementation of industrial and innovative
development programs show positive dynamics.

1. Make an analysis of the effectiveness of
innovation.

2. Conduct a SWOT analysis: Identify the
strengths, weaknesses of the investment portfolio,
as well as its risks and opportunities.
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— strengthening the role of the state in industrial and innovative
development.

Choose one of these programs and projects make a brief description of
the document and describe its benefits for the country's economy.

IoHI Financial aspects of business management
3epTTeyre apHaJFaH Module 1. Money and Capital management Module 2. Corporate management
MOAYJbJep
AYIHTOPHSIIBIK Theme 1 Time value of money Theme 6 Application of discounted cash flows
cafaKkTapra apHaJFaH 1. Calculation of future and attracted value for 1 year. 1. Net Present Value — NPV.
TaKbIPBINTAP 2. Calculation of future and present values for several periods. 2. IRR. IRR problems.

3. How to calculate future and present value in Excel.
4. Postnumerando annuity.

Theme 2. Cost of capital, part |

1. WACC cost of capital and its components.

2. Methods for calculating different sources of capital: Cost of
debt.

3. Methods for calculating different sources of capital: The cost
of preferred shares.

4. Methods for calculating different sources of capital: Cost of
ordinary shares.

Theme 3. Cost of capital, part Il

1. The Modigliani-Miller Theory: Does a Company's Capital
Structure Affect the Cost of Capital?

2. Impact of leverage on cost and capital structure.

3 The influence of other factors on the cost and structure of
capital.

Theme 4. Financial and operational leverage.
1. Break even points.

2. Operating lever.

3. Financial and full leverage.

Theme 5. Working capital management.

1. Working capital and operating cycle.

3. Other yield measurement tools.
4. How to calculate indicators in Excel.

Theme 7. Management of the main and working
capital of the corporation.

1. Depreciation fixed capital and its role in the
renewal of fixed capital.

2. Sources and procedure for financing capital
investments.

Theme 8. Dividend policy.
1. Basic dividend theories.
2. Types and factors of dividend policy.

Theme 9. Anti-crisis business management.

1. Tasks and principles of anti-crisis management.

2. Bankruptcy: concept, signs and methods
diagnostics.

Theme 10. Financial planning and control.

1. Strategic, tactical and routine planning.

2. Budgeting as the main method ongoing
planning.
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2. Liquidity indicators.
3. Liquidity management.

COXK TakpIpbInTaphl

1.Annuity - prenumerando and perpetuity.
2. How to calculate annuity in Excel.

3. Methods for Calculating Different Sources of Capital: Common Stock Value — CAPM.

4. Working Capital Optimization.
5. ANPV.

Kexe TancsipmaJiap

1. Case (situational task). Investments are all types of financial,
material and other values that are invested by investors in business
objects. Attended seminar, the head of a small business added that
investments are made in other activities with the purpose of generating
income (profit). A successful entrepreneur sitting next to him said that
the creative role of finance is most clearly manifested in the
organization of investment activities. In the hall where the seminar was
held, a situation of misunderstanding arose, for some reason a variety
of questions began to pour down.

Write a comment: what did the successful entrepreneur want to
emphasize with his remark?

2.Case (situational task). The two partners who own the firm went
abroad to purchase the necessary equipment and other property for
their enterprise. To do this, they had a certain amount, which they were
going to spend equally. In fact, the costs of each turned out to be
different.

Companion A bought a machine tool and a truck for 24,000 USD units.
Companion B bought a machine tool and a car. The passenger car cost
the same as the machine bought by partner A, and the truck cost 2,000
C.U. units more expensive than the machine bought by partner B.

The partners calculated that their costs would be equal if the money
actually spent on cars were distributed in such a way that a passenger
car would cost 3 times more than a truck.

1) How much did each purchase cost?

2) How much money was spent by each partner?

3. Write a comment: Choose the most
profitable way of investing capital for 9 years, if
the company can sell a car on the market at a price
of 40 den. units and invest the proceeds in the
bank at 15% per annum on compound interest
terms. In the case of operation of the car after 9
years, its residual value will be 10 den. units The
annual income from the use of the machine is an
average of 12 den. units.

4.Case (situational task). At the conclusion of the
collective agreement, the director of LLP Olzha
proposed not to increase wages for work on night
and evening shifts in order to save the wage fund
and not to reduce the staff. The employees of the
organization supported the director, because they
wanted to keep their place of work. The
representative of the elected trade union body
stated that such a provision of the collective
agreement would be contrary to labor legislation
and it could not be included in the collective
agreement. Give a legal assessment of the
situation.
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MeHeIDKMeHT KOHE MAPKETUHT bb TEXHOJIOTUAJBIK KapTachl

IoHI Modern Technologies for Effective Promotion of Products on the Market
3epTTeyre apHajIFaH Module 1. Modern technologies for promoting products Module 2. Innovative technologies for promoting products
MOJIYJIbJIEP on the market on the market
AYyIUTOPUSIIBIK 1. Course introduction. Modern Technologies for | 8. Traditional Media Channels.
cabaKkTapra apHaJFaH Effective Promotion of Products. 9-10. Digital Marketing.
TAKbIPBINTAP 2. Integrated Marketing Communications. 11. Social Media, Alternative Marketing.

3-4. Modern technologies in branding.

5. The IMC Planning Process.

6-7. Advertising Campaign Management. Advertising
Design.

12. Database Direct Response Marketing Personal Selling.
13-14. Public Relations and Sponsorship Programs.

COX TaxkpIpbInTaphI

1.Modern Technologies for Effective Promotion of Products.

2.Social medial, alternative marketing.

Keke Tancsipmanap

Task 1. Using the prototyping methods of "History™ and
"Installation”, write a scenario of the success story of the
company / personality. Next, make a storyboard of your
compiled material and make a 2-3 minute video based on
it, which reveals the essence of the story.

Task 2. You are the SMM manager of a large educational
institution for schoolchildren. Your first task is to describe
the target audience of the company, including:

Age

Geographical location

Interests

Task 3. A brief description. The business project is a
practical task and covers the topics covered in the courses of
the minor. Students need to create a new product/service
using design thinking methods, then choose the most
suitable social network for it (describe the advantages of the
choice) as a promotion and draw up a strategy for its sale
using event marketing tools. Make a written presentation in
Word and a visual presentation of the plan in PowerPoint.
The title page of the work should contain the following:

— brand plan and promotional events

— name of the product (company);

— compiler(s).

Task for the development of a business project:

0 Develop a new product/service using design thinking
methods (from empathy to storytelling)

0 To choose the most optimal social network for him
(Facebook, Instagram, VK)

0 To make a portrait of his Target audience,
promotions and a content plan for promotion in the
online environment for him
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(1 Prepare a promotion strategy in an offline environment
using event marketing methods

IoHI Business Management at Macro and Micro Levels
3epTTeyre apHajFaH Module 1. Macro and Micro Environment Module 2. Business Process Management
MOAYJIbAEp
1. To familiar with Micro environment. 1. To familiar with Business Process Management.
AyIMTOPHSIIBIK 2. To familiar with Macro environment. 2.To study the BPM Six Core Elements Model.
cabakrapra apHa/raH 3. To study the Customers as micro environment factors. | 3. To study the six major steps of BPM lifecycle model.
TaKbIpbINITAP 4. To study the Suppliers as micro environment factors. 4. To study the four contextual dimension BPM context

5. To study the Resellers as micro environment factors.
6. To study the Competitors micro environment factors.
7. To study the General public as micro environment
factors.

8. To study the Economic factors as macro environment
factors.

9. To study the Demographic forces as macro
environment factors.

10. To study the Technological factors as macro
environment factors.

11. To understand the factors that make up the macro-
environment.

12. To study comparing two environments based on
different factors.

13. To understand key differences between micro
environment and macro Environment.

framework.

5.To familiar with Environmental Management System
(EMS).

6.To understand the Strategic planning and the process of
it.

7. To study the Aims of Strategic Planning

8.To understand Benefits of Strategic Planning.

9. To familiar with Assess External and Internal
Environment.

10.To understand different types of Business risks
11.To study the Environmental risks.

12.To study the originator of Environmental impact and
socials possibilities of a Business.

COIXK TakpIpbInTaphbl

1.Micro environment in business.
2.Macro environment is business.
3.Business Management Process.
4. Different types of Business risks.

Kexke TancsipmaJiap

SIWNe 1:The purpose of SIW: Identifying the elements
in the micro environment.
Please, choose an industry and analyze the following
environment in it.

e Customers

SIWNe3: The purpose of SIW: Getting to know the
actual steps of BMP in an industry.

Please, choose an industry and analyze the BMP of in it.
The BPM Lifecycle Model six major steps:

Process identification,
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e Suppliers

e Resellers

e Competitors

¢ General public

SIWNe 2:The purpose of SIW: Identifying the elements
in the macro environment

Please, analyze the following factors in the
businesslowing risks in the oil industry.

o Economics

o Demographic

o Technological

¢ Micro and Macro environment (case study)
Please, choose one of the following brands, and then
identify their Micro and Macro environment.

e Chechi Pub

e Rixos Almaty

e Food master

e Tau-Sunkar

v'Process discovery,
v" Process analysis
v'Process redesign,
v'Process implementation, and
v'Process monitoring and controlling
SIWNe 4: The purpose of SIW: Getting to know about
Business Risks
Please, analyze the following risks in the oil industry.
v Strategic
v" Operational
v Compliance
v" Fraud and Security
v" Financial
v’ Market exposure
v" Supply chain
v" Information Technology
v’ Credit
v" Production

+« Environmental and social impacts originator in the
oil and gas industry(case study)
» Write the environmental and social impacts of each of
the following originator in the oil and gas industry.
- Producer
-Customer of raw materials
-Operations

3epTTeyre apHaJFaH

Module 3. Micro and Macro-Organizational Behavior

Module 4. International business environment

MOAYJIbAEP

1.To familiar with Micro and Macro-organizational 1.To familiar with the Regulatory Environment.
AyIUTOPHSAIBIK behavior. 2. To introduce indicators of economic freedom.
cabaKTapra apHa/IFaH 2. To familiar with Macro-organizational behavior. 3. To study the levels of regional economic integration.
TaKbIpbINITAp 3. To understand the Micro versus Macro organizational | 4. To familiar with economic environment.

behavior.
4. To study the negative effects of micro management.

5. To familiar with Socio-cultural environment.
6. To familiar with legal environment.
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5. To understand how to become a good macro manager.
6. To study the effect of micro management.

7. To study the balance between micro and macro
management.

7. To familiar with Technological environment.
8. To familiar with Competition.
9. To familiar with Customers.

COXK TakpIpbInTaphl

1.Macro and Micro in the organizational behavior.
2. International environment business.

Keke Tancsipmanap

SIWNe 5: The purpose of SIW: Getting to know about
negative effect of micro-management.

Choose a company. Examine the negative effects of
micromanagement and suggest your solutions to improve
the situation.

SIWNe 6: The purpose of SIW: Getting to know about
Macro manager.

Your position in the company is the Macro manager.
What should you pay attention to in examining the macro
environment of your business and how can you act like a
successful Macro manager?

+« Micro management (Case Study)

Choose a company in Almaty and check the negative
effects of micromanagement according to the following
factors.

Damages trust

High attrition rate

High burnout

Dependent staff

SIWNe 7: The purpose of SIW: Getting to know about
economic freedom indexes.
Describe the economic freedom indicators of your country
in each of the following cases

- Business Freedom

- Fiscal Freedom

- Government Sixe

- Monitory freedom

- Investment freedom

- Freedom from corruption

SIWNe 8: The purpose of SIW: Getting to know about
international business environment.

You intend to enter the Turkish market. What research
should you do about each of the following before entering?
- Economic environment

- Socio-cultural environment

- Legal environment

- Customer behavior

- Existence of competitors

< International Business environment (Case Study)
Choose one of the following brands and analyze the
economic, social, legal and competitor environments of the
following brands to enter international markets.

e Chechi Pub

¢ Rixos Almaty

e Food master

e Tau-Sunkar
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"Typuzm'" Bb TeXHOJIO0THAIBIK KAPTACHI

Ioni Event management

3epTTeyre apHaJFaH Module 1. Technology and organization of events Module 2. Event promotion

MOAYJbJep

AYIHTOPHSIIBIK 1. Introduction to the course: Goals and principles of event- | 7. The theory and practice of event marketing. The general
cafaKkTapra apHaJIFaH tourism and events. The systematic approach to event | characteristics of event-marketing. Event marketing in the
TaKbIPBINTAP management. The main stages and the object of event | system of integrated marketing communications (IMC).

management and event-tourism. The event perspective. The
destination perspective on event tourism.

2. Event planning and project team: Project life cycle, stages
of preparation and implementation. The basic composition
of the project team. Work with freelancers and volunteers.
The working group at the event. Areas of responsibility.
Effective management of the project team.

3. Preparing to organize and manage an event:
understanding event organization and management, types
and categories of events, developing an event concept and
project, Defining and communicating the event's vision,
mission and setting objectives. Deciding on event dates and
venues.

4. Feasibility study in event tourism management.
Feasibility study tools. Risk management. Identifying event
risks. Threats and risks of events. Predictable, unpredictable,
objective and subjective risks, force majeure, etc.

5. Event budgets and financial management. Financial Plan
& Considerations. Covering Your Costs. Raising Funds for
the Event.

6. Event logistics. ~ Technology and  process  of
organizing an event: plan, phased schedule, distribution of
responsibilities, labor management, supply organization and
organization of relations with suppliers, organization of food

8. Methods of creativity in event-marketing.
Benchmarking or creativity in creating concepts for
special events (special events).

9. Entertainment and festival event marketing. The
specifics of preparing and implementing festival projects.

10. Social event marketing. Corporate event marketing.
E-event marketing. Sponsoring and organizing the event.
Sponsorship and branding package.

11. Monitoring and Evaluation of events. Event
Evaluation Process.

12. Post event management. Surveys and other methods
of assessing the effectiveness of the event. Preparation and
sending of official letters of appreciation to participants,
sponsors and media representatives.
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service and communication with restaurant services,
contracting with stakeholders, drawing up instructions and
check-list.

COIXK TakpIpbInTaphl

1. Classification of events and event services: Carry out Internet research and prepare an analytical report on the features
of the classification of modern events in the event industry and provide examples from the world and domestic event

services markets.

2.Event industry in Kazakhstan: conduct exploratory research and make a poster presentation of the event industry in
Kazakhstan including info on the existing event agencies, event services and trends.

3.Business planning: Developing a proposal for an event including the following: concept of the event (idea, legend),
registration of the event space, division into zones, timing, preliminary script, entertainment, selection of contractors,

venue, and budget.

4.Preparing a written master plan for a special event. The plan should be comprehensive and detailed including at a
minimum the following information: title of the event, purpose and goals of the event, description of the target population,
plans for marketing and advertising, detailed description of the nature of the event, organizational and staffing
arrangements, financial arrangements (expenses and sources of revenue) and a schedule.

Kexke TancsipmaJiap

1. The role of events for tourism and hospitality sectors of
the country.

Carry out Internet research and prepare a Power Point
presentation of event tourism market in the country of your
choice. You will present your research findings in public so
prepare a short (3-5 minutes) speech.

2. Event planner.

Develop a job specification for an event planner. The job
specification should define characteristics, qualifications
and skills that are required to deliver the satisfactory
performance of specified tasks and duties comprising a job
in an event industry organization.

3. Developing an event budget.

Prepare a budget for a three-day jazz festival to be held
in your city. The budget should include all expenses related
to the marketing plan and discussion of their importance to

7. «the Media and value-added promotions

Develop a brief report describing how you would use
the media and the value-added promotions tied in with the
media to promote a new restaurant/hotel/theme park in the
community.

8. Promoting corporate events.

In an abstract of 1000 words list three promotions that
you would use to promote a corporate football (tennis)
tournament/classical music concert. In your abstract
explain your choice of the promotion and provide
examples.

9. Entertainment and festival event marketing. Social
event marketing.

Creating a press kit for a social event.

Present your thoughts and ideas on the case below:
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the overall success of the event. The budget should also
include, on the revenue side, the amount of revenue
generated by internal, external, and client sources. Discuss
the process of identifying potential sponsors and your
method of approach. Finally, conduct an ROEM and explain
why this event is or is not economically viable.

4. Investigate two events (ideally two that are quite different
from each other), and describe them in detail, taking into
CONCEPT elements: what is the theme, do you think it
matches the main idea and purpose of the event/s; how about
the design and décor, venue and layout?. You might like to
do your research on the Internet, starting with one of the
state tourism Web pages.

5. You have been asked to run an event with a patriotic
theme. This event will be held outdoors, and up to 400
participants will attend. The patriotic theme should be
evident in all aspects of the event, including the decor,
music, food, and beverage. Since this is a big event and the
media will no doubt attend it, you must observe the correct
protocol for use of Kazakhstani symbols.

- Explain the event planning and running process;

- Explain how you will you use patriotic images and
music.
6. Develop a checklist for a venue inspection, and then visit
two or three venues and compare their various merits and
limitations. In order to do this, you will need to have a
specific event in mind, for example, a sporting event, a
party, a conference, or a wedding.

Your city is planning to open its new town hall and
courthouse in six months. A big celebration is being
planned. You have been asked to market the event, for
maximum exposure and citizen participation. You have
been told that a press kit is necessary, but that you should
seek other marketing avenues as well.

1. What items may you include in your press Kit?

2. What details must you include in your press release?

3. What other community assets may you solicit to
support the marketing program?

10. E-mail broadcast campaign.
Write an effective e-mail message to use for an e-mail
broadcast campaign for an event of your choice

11. Event website
Design the event web page(s) and select a high-impact
domain name.

12. Event promotion plan

Develop an external marketing campaign plan in a
community that has never before hosted a convention.
What local resources would you pursue in that community
to implement your campaign and what marketing
approaches would you attempt with each?

34




IToni

Bpenari 6ackapy ’»oHe racCTpOHOMHUSA

3epTTeyre apHajran

Monyns 1. Typuctik 6arbITTapIbIH OpEHINHT1 )KOHE

Monyns 2. ['acCTpOHOMUSIIBIK OpEeHIUHT

MOAYJIb/Iep MEHEHKMEHTI

AYIUTOPHUSIIBIK 1. Bpenn MeHeKMEHTIHIH Tak1a 00JTybl XKoHE Ka3ipri 7. TypucCTiK OaFbITTapIbIH MAPKETHUHT1 KoHE OpEHIUHT .
cafaKkTapFra apHaJFaH JKaFTalbl. 8. ['acTpOHOMHUSITBIK TYpH3MTE KipicIie.

TaKbIPBINTAP 2. Aymakrapasl bpenaunr. 9. 'acTpoHOMUS: MaTEpUAIIBIK €MEC MOJICHU MYpa,

3. Hectunanus TypusM MEHEIKMEHTI )KYHECIHIH dJIEMEHTI
peTiHze.

4. TypuCTiK JeCTHHANUSIAPIBIH OoceKere KaOimeTTuUTiriH
Oackapy.

5. lHBeCTUIMSITBIK OacKapy. TYPUCTIK OaFrbITTap IbIH
TapTHIM/IBUTBIFBI.

6. TypucTik AeCTHHAIMSIIAPABI JaMBITYbl CTPATETHSIIBIK
Oackapy.

acep, Oexen, eHep.

10. 'acTpOHOMUSIIBIK TYPU3M KOHE JICCTUHAIUA.

11. TypucCTiK 1EeCTUHAIUSHBIH TaCTPOHOMMSIIBIK OpeHIi.
12. MoneHu >koHE IIbIFapMalllbUIBIK T'aCTPOHOMMUSIIBIK
TypHU3M.

COXK TakpIpbInTapsbl

1. Typuctik aymakTapJsH MOPTQOIHOCH 6ap OpeHATEp Il caabICTRIpMaNbl Tannay Herizigae Ci3 TaHmaraH TYPHUCTIK
OarbITTHIH OPEHAMHTIH JKaKcapTy OOMBIHIIA YCHIHBICTAP XK00aChIH )KacaHbI3.
2. CaHabIK MapKETUHTTIK TEXHOJIOTHSIIAP/IBIH MYMKIHIIKTEPiH KOJIIaHa OTHIPHII, TYPUCTIK ayMaKThIK OpEH/ITI xKobanay

JKOHC KXbIJDKBITY OoMbIHIIIA YCBIHBICTApP KeIIeHIH JKaCaHBbI3.

Keke Tancsipmanap

1. CunramypaaH KenreH [elieranusi >KUHAJIBICTAPBIHBIH
Oipirme  IlIpiMkeHT Kamacel Typu3M  OacKapMachl
OacIIBUIBIFBIHBIH  OKIIAEpi KaTbickaH Singapore Airlines
KaObUIIaybIHBIH KOTIOIIIIEM/ Il MOJIETIHIH YJITICl TalIaH Ibl.

Tamnceipma: Typu3M 6acKapMachbIHBIH 0acIIbICl KOHKYPC
JKapusutagpl, OHBIH OapeickiHga cisre “Visitshymkent"
Typucrik aKMnapaTThIK OpTaJIbIFbIHBIH OpeHIiH
KaObUIIAYIbIH KOMeJIIeM Il MOJIEIIIH Kacay KaKeT, Ol 3
Ke3erigae pecrnyoOnukana Hyp-cyntan MeH AnmartbiaH
KeWiH MeramojiucKke Keixy OOWBIHIIA YIIiHII OpeHIUHTTICH
alHaJbICAIbI.

Tancelpmanbl opbiHAAy yiniH Singapore Airlines ken
eJmeMIl KaObuiay yariciH maimananeiHb3 (1-mopictiy 1-
cypetiHe coiikec. bpeHATI KaObUIIAyAbIH KOl eJIeMl
Mojieni), coHmai-ak oet visit-shymkent.kz Opern Oefinecin
KYPaNTBIH 3JICMEHTTEP/Il aHBIKTAY.

4. "TARIH" - moctypmi Ka3ak perentepiHe Heri3jieireH
aBTOPJIBIK TaFaMaap MefpaMxaHachl.

"Tarih" meiipamxaHnacbl-Ka3akcTaHHBIH T9CTY P, YITTHIK
TaFaMJapblH €ypONalblK  YITie YCBIHYMEH O KOHE
TYPJICHAIpYMEH TaHbIMajd. bipak, peuentrep TaraMHBIH
TOMiH OypManamMaibl, Oipak OJIapAbl CEpriTedl JKOoHE
’KaHa TYCTEPMEH TOJBIKTHIPA/IbI.

Tanceipma: TripAdvisor caliTeiHga TypHucTep Oenriii
O0ip OaFplT Typadsl €3 IKIpJAepiH  KaJabIpaibl.
"Tarih"ka3ak TracTpOHOMUSICHI OIIEMIHJE ©31HIH >KaHa
¢dunocopuschIMEH TaHbIMA OoOJiFaH MeHpaMXaHaHBIH
miKipJepi MeH OarachiH 3epAeeHis.

Cintemeni nanJalaHbIHbI3 -
https://www.tripadvisor.ru/Restaurant_Review-g298251-
d23020992-Reviews-Tarih_Restaurant-Almaty.html.
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2. KP Ykimeri Typu3mai SKOHOMHKAHBI JTaMBITY/IbIH
OacelM  cajamapblHBIH ~ Oipi  periHme  Oenrinier,
unBecropaapasl  Tapty  "KazakhTourism  "¥K"AK
KOMITAaHUACKHIHBIH OacThl MiHAeTi 00ibin Ta0suIaTeiH TOII-
10 TYpUCTIK A€CTUHAIUSHBI AHBIKTA/IBI.

Ciz  AKII wuHBecTOpiapblH KapcChl
KOMITaHUSHBIH KbI3METKEPJIEPiHiH 0ipici3.

TamncsipMma: CalTTaFrbl JepeKTepal
https://www.qaztourism.kz/. "uHBECTOpIAP
OeyiMiHzIE, COHAAH-aK  MHBECTHIMSJIBIK  YCBIHBICTAp
OoiibIHIIA MaTepuaIapabl nanjanasa OTBIPBIII,
UHBECTOpJIapAbl KeOIpeK TapTaTblH 2 JAECTUHALUSHBI
TaHJaHBI3. O3 CO3iHI3A1 MHBECTOPJIApP AJIBIHIA COUIEyTre
MaUBIHIAHBI3.

Ceiiney MbIHATapaH TYPYBI KEPEK:

- Exi GarbITTBIH KbICKAIIIA CUIIATTAMACHI.

- HBeCTUITUSIIBIK TaPTHIMABUIBIK (DAKTOPIIAPHIL.

- Typucrep apacelHOaFrbl AeCTUHALMSIAPIBIH Ka3ipri
OeitHeci

(Typuctepnin mikipyiepi, OCbl JECTHHAIMSAFA OapyIbIH
CTaTHCTUKAIIBIK KOPCETKIIITEP1).

- Typucrik JeCTHHALMSHBI  JAMBITY

WHBECTOpJIapFa KOWBUIATHIH TaanTap.

aJIaTblH OCHI

naiiiajiany
yurig"

OOMBIHIIIA

3. Ctparerust MeH CTpaTerusuIbIK )KOCTIAP/Ibl iICKE aChIPYABIH
KaJIIbl HOTYIKEJIEPIHIH MOHUTOPHHIT CTaTHCTHUKAHBI JKOHE
IpIKTENTEeH KOPCETKIITEePAiH INEKTEYJi CaHBIH TajijlayFra
HEri31eeql.

MOHUTOPHHT KOPBITBIHABUIAPEI MaKcaTTapra KOJ JKETKi3y
JOpPEkKeC] HKOHE CTPATETUs] MEH CTPATETHSUIBIK KOCTIAp.IbI
TY3€Ty  K@KETTUIri  Typasbl  KOPBITBIHIBUIAPMEH
OenrileHreH KYpBUIBIMHBIH TangaManblK —ecenTepiHnue
Ke3eH-Ke3CHIMEH JKYPri3iie.

Backa cTymeHTTEepMEH KbhI3MET KOPCETy CallachiH
YKaKcapTy YIIIH KaHJail Imapangap KaObuigay KEpeKTIriH
KOHE MelpamxaHa OpeHiHe OYPBIH KENTIPIAreH 3UsSH/IbI
KaJiail Ty3eTyre 0OJaThIHBIH TaNKbLIaHbI3?

Conpaii-ak, Keneci ciiTeMeHi KoJJaHa OThIPBII, OpeH
UACSICHIH JKOHE MeHpaMxaHa KbI3METIH TepeHipek
3epTTeHi3: https://www.facebook.com/tarih.restaurant/

bpennari Oaranay KpUTepuiiiepi TaHBLTY,
TYTHIHYIIBUIAPBIH aJAJbIFbI, dJI€yeTi OOIybl MYMKIH.
Ocwl xputepuitiep OoiibiHma "Tarih" meiipamxanacbiH
OarasiaHpbI3.

5. Kot caitbia [IIBIMKEHTTE AOCTYPII XaJbIKApaJIbIK
nayay (ecTuBai ©TKi3Iedl.

byn mommi dectuBanb 00dBICTa JOCTYpPre aiHaJIbI
’OHE CETI3IHII PeT OTKI3LIy/Ie.

Oran KazakcranHaH jxoHe Kepin emnepacH 30-maH
actaM acma3 Kateicaapl. DectmBampai  "dycTauk"
e30ekTep KaybIMaacThirbl skoHe [IIpiMkenTreri Kazakcran
xaJKkbl AccamOmesichl YUbIMAACTBIP/IBI.

Tanceipma: Oyl TaFaMHBIH TaMbIpbl KaHJal XalbIK
TaramJapbeiHaH IIBIKKaH? Ockl THNTET (eCTUBAIBIED

Kazakcran XaJIBIKTAPbIHBIH JOCTBIK KapbIM-
KaThIHACTAapbIHA Kayail acep eremi?
Koceimina pecypc:

https://www.youtube.com/watch?v=Aj9P09mMgrU ocsl
cinremeni naimanansin, [eiMkeHT KanaceiHaars! [lanay
decTuBaNiHIH aTMOC(EepackiHa SHIHI3..

6. Zheka ' s Doner House-Oyi1 momji acxaHa OHJa Ci3
Tek Oip FaHa emec, MOCTapbIHBI30EH e Oapa anackis,
MelpaMxaHaIaFel KarbIMIBl aTMoc(epa COHBIMEH KaTap
UHTEPhEP JU3aNHBI.
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OcebIran 0OailIaHbBICTHI MEMIJIEKETTIK Oarmapiama
CTpaTerusiChIHBIH 1c-IIapanap KOCHapblHAarbl TapMaKTap
OoWbIHINIA JKayanThl opOip OackapMa KON KETKI3UITeH
KepceTKilTep OOMbIHIIA TOKCAH CalblH OHE JKbUI CallbIH
THICTI MOHUTOPHUHITIK TONTApFa ecern Oepyre MiHICTTI.
AnmaTbl OOJIBICBIHBIH TypU3M OacKapMachl >KbUT CaibIH
aTKapbUIFaH J>KYMBICTap Typalbl ecenti Pecmu caiitta
"KykatTap'"0emMiHIe KapUsIIan b,

Tamnceipma: nepexTepai naiianany
(https://www.gov.kz/memleket/entities/zhetysu-
tourism/documents/1?lang=kro) ©TKeH XbUIbI KYpri3ijareH
KYMBIC Typaiiel OackapMaHbIH >KyYMbICBIH Ka3zakcran
PecnyGinKachIHBIH TYPHUCTIK canachlH AaMbITyAbH 2019-

2025 JKbUIAApFa apHaJFraH MEMJIEKETTIK
OarjapramMachblHIAFBl MaKcaTTap MEH KepCeTKilTepre
coiikec OaranaHpI3.

(https://adilet.zan.kz/rus/docs/P1900000360/history).

Zheka ' s Doner House — kasipri yakbITTa
Kazakcrannan Oenrim BaitHep JKeka @DerOenu amkaH
dacT-pyn meiipamxaHachl

Zheka 's DonerHouse 6apibIK *acTarbl TAHBIMAJ KOHE
Kazipri yakeitra Kazakcran PecnyOnwkaceiHbiH 3
KaJIaChIH/J]a OPHAJIACKaH.

Zheka ' s Doner House Texk kKaHa emec JOHEpiep
MelpaMXaHaHbIH  aTayblHIa  KepceTiarenaeil, Oy
ramOyprepiiep Muillla KoyanTapbl jKOHE Tarbl Oackaiap,
COHBIMEH KaTap eTKi3y.

lacTpoHOMUSUITBIK HapbIKTa OIpTYTac OpeHJ peTiHae
acxaHaHBIH T€3 6CylHE TEK cayaTThl MAPKETHHT KaHa eMec,
COHBIMEH KaTap OpeHnTiH OeT - OeiiHeci-TanpIMan Giorep
XKenic OmapoBa 1a ocep eTKeHiH 0opi Oiesi.

Tanceipma:  OpeHATIH 0acTbl  TYJIFachl  Typaibl
MakaaHbl OKsIHBI3-https://steepmen.ru/zheka_fatbelly/

Hennc OMapoBTHIH UMHDKI OpEHITIH KaJbIITacybIHA
KAHIIAJIBIKTEI ocep eTTi jJen oimaicei3? bpenari
KAJIIBINITACTRIPY/Ia KaHAAl KEKe epeKIIeNiKTepre Oaca
Hazap aynapbeuianel? bpenarin Instagram mapakinachkiH
naiiiasiana OThIpbil, Ka3zakCTaHHBIH Kail KajajdapbIHAA
OCBl TaCTPOHOMHUSIBIK OpeHJIKe €H KOem CypaHbIc Oap
€KEHIH aHBIKTaHbBI3?
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«MI xxone KYB» Bb Texnonorus kapracsel

ITomi Ic-mapansl Backapy \Event management
3epTTeyre apHaJFaH Module 1. Technology and organization of events Module 2. Event promotion
MOAYJIbAEp
AyIUTOPHUSIIBIK 1. Introduction to the course: Goals and principles of event-tourism and | 7. The theory and practice of event marketing.
ca0aKTapra apHaJIFaH events. The systematic approach to event management. The main stages | The general characteristics of event-
TaAKbIPBINTAP and the object of event management and event-tourism. The event | marketing. Event marketing in the system of

perspective. The destination perspective on event tourism.

2. Event planning and project team: Project life cycle, stages of
preparation and implementation. The basic composition of the project
team. Work with freelancers and volunteers. The working group at the
event. Areas of responsibility. Effective management of the project
team.

3. Preparing to organize and manage an event: understanding event
organization and management, types and categories of events,
developing an event concept and project, Defining and communicating
the event's vision, mission and setting objectives. Deciding on event
dates and venues.

4. Feasibility study in event tourism management. Feasibility study
tools. Risk management. ldentifying event risks. Threats and risks of
events. Predictable, unpredictable, objective and subjective risks, force
majeure, etc.

5. Event budgets and financial management. Financial Plan &
Considerations. Covering Your Costs. Raising Funds for the Event.

6. Event logistics. ~ Technology and process of organizing an event:
plan, phased schedule, distribution of responsibilities, labor
management, supply organization and organization of relations with
suppliers, organization of food service and communication with
restaurant services, contracting with stakeholders, drawing up
instructions and check-list.

integrated marketing communications (IMC).

8. Methods of creativity in event-marketing.
Benchmarking or creativity in creating
concepts for special events (special events).

9. Entertainment and festival event marketing.
The specifics of preparing and implementing
festival projects.

10. Social event marketing. Corporate event
marketing. E-event marketing. Sponsoring
and organizing the event. Sponsorship and
branding package.

11. Monitoring and Evaluation of events.
Event Evaluation Process.

12. Post event management. Surveys and
other methods of assessing the effectiveness of
the event. Preparation and sending of official
letters of appreciation to participants, sponsors
and media representatives.
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COIXK TakpIpbInTaphl

1. Classification of events and event services: Carry out Internet research and prepare an analytical report on the features
of the classification of modern events in the event industry and provide examples from the world and domestic event
services markets.

2.Event industry in Kazakhstan: conduct exploratory research and make a poster presentation of the event industry in
Kazakhstan including info on the existing event agencies, event services and trends.

3.Business planning: Developing a proposal for an event including the following: concept of the event (idea, legend),
registration of the event space, division into zones, timing, preliminary script, entertainment, selection of contractors,
venue, and budget.

4.Preparing a written master plan for a special event. The plan should be comprehensive and detailed including at a
minimum the following information: title of the event, purpose and goals of the event, description of the target population,
plans for marketing and advertising, detailed description of the nature of the event, organizational and staffing

arrangements, financial arrangements (expenses and sources of revenue) and a schedule.

7Keke Tancsipmanap

1. The role of events for tourism and hospitality sectors of the
country.

Carry out Internet research and prepare a Power Point
presentation of event tourism market in the country of your
choice. You will present your research findings in public so
prepare a short (3-5 minutes) speech.

2. Event planner

Develop a job specification for an event planner. The job
specification should define characteristics, qualifications and
skills that are required to deliver the satisfactory performance of
specified tasks and duties comprising a job in an event industry
organization.

3. Developing an event budget

Prepare a budget for a three-day jazz festival to be held in your
city. The budget should include all expenses related to the
marketing plan and discussion of their importance to the overall
success of the event. The budget should also include, on the
revenue side, the amount of revenue generated by internal,

7. «The Media and value-added promotionsy.
Develop a brief report describing how you would
use the media and the value-added promotions tied in
with  the media to promote a new
restaurant/hotel/theme park in the community.

8. Promoting corporate events

In an abstract of 1000 words list three promotions
that you would use to promote a corporate football
(tennis) tournament/classical music concert. In your
abstract explain your choice of the promotion and
provide examples.

9. Entertainment and festival event marketing. Social
event marketing.

Creating a press kit for a social event.

Present your thoughts and ideas on the case below:

Your city is planning to open its new town hall and
courthouse in six months. A big celebration is being
planned. You have been asked to market the event, for
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external, and client sources. Discuss the process of identifying
potential sponsors and your method of approach. Finally,
conduct an ROEM and explain why this event is or is not
economically viable.

4. Investigate two events (ideally two that are quite different
from each other), and describe them in detail, taking into
CONCEPT elements: what is the theme, do you think it matches
the main idea and purpose of the event/s; how about the design
and décor, venue and layout? You might like to do your research
on the Internet, starting with one of the state tourism Web pages.

5. You have been asked to run an event with a patriotic theme.
This event will be held outdoors, and up to 400 participants will
attend. The patriotic theme should be evident in all aspects of the
event, including the decor, music, food, and beverage. Since this
is a big event and the media will no doubt attend it, you must
observe the correct protocol for use of Kazakhstani symbols.

- Explain the event planning and running process;

- Explain how you will you use patriotic images and music.
6. Develop a checklist for a venue inspection, and then visit two
or three venues and compare their various merits and limitations.
In order to do this, you will need to have a specific event in mind,
for example, a sporting event, a party, a conference, or a
wedding.

maximum exposure and citizen participation. You
have been told that a press Kit is necessary, but that
you should seek other marketing avenues as well.

1. What items may you include in your press Kit?

2. What details must you include in your press
release?

3. What other community assets may you solicit to
support the marketing program?

10. E-mail broadcast campaign.
Write an effective e-mail message to use for an e-
mail broadcast campaign for an event of your choice.

11. Event website.
Design the event web page(s) and select a high-
impact domain name.

12. Event promotion plan.

Develop an external marketing campaign plan in a
community that has never before hosted a convention.
What local resources would you pursue in that
community to implement your campaign and what
marketing approaches would you attempt with each?

IToni Opranmnzanus Buyrpennero Typusma \ Organization of domestic tourism
3epTTEyre apHaJFaH Module 1. Technology and organization of domestic tourism Module 2. Tourism product development, analysis
MOIYJIbJEP and calculation of tours
AYTUTOPHSIIIBIK 1. The role and place of domestic tourism in the tourism system. | 8. The process of developing a new product.
cafaKkTapra apHaJFaH The concept of domestic tourism and its essence. The | Problems in the development of a new tourist product.
TaKbIPBINTAP components of the tourism system and the place of domestic | Consumer analysis. Demand analysis. Target market.

tourism in it. Types of domestic tourism. Economic and social
effect of domestic tourism.
Tourism organizers.

9. Selection of ideas (2nd stage of tourist product
development). Common problems associated with the
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2. Legal foundations of domestic tourism in Kazakhstan.
Legislation in the field of domestic tourism. Measures of state
regulation of domestic tourism. Forms of state support for
domestic tourism. Structure of tourism management at the state,
regional and local level. Planning and coordination of tourism
development by public authorities. Methods of attracting
investment in the tourism sector.

3. Analysis of the main tourist flows of Kazakhstan. Definition
and main characteristics of the internal tourist flow. Assessment
of the tourism potential of the regions of Kazakhstan.
Organization of summer tourist flows. Winter domestic tourist
flows. Multi-seasonal domestic tourist flows (sanatorium
treatment, sightseeing tours, business tourism). Motivation of
travel in domestic tourism.

4. Features of the organization of domestic tourism in
Kazakhstan. Factors affecting the production of a tourist product
in the field of domestic tourism. The concept and forms of
activity of tour operators and travel agencies. Domestic tourism
market: components of supply and demand. Factors and trends
in the development of demand in the domestic tourism market.
The market of accommodation facilities in domestic tourism.
Transport services for domestic tourism. Catering in domestic
tourism. Cultural and excursion programs in domestic tourism.

5. Technology of forming a domestic tour.

Technologies for developing a tourist route. The order of
formation of the tour. Characteristics of the stages of tour
formation. Documenting the tour. The technique of registration
of tourist documentation. The technique of accounting and
storage of documentation. Control of the correctness of tourist
documentation Preparation stages of the tour for implementation.

development of successful new products. Advantages
and disadvantages of product screening.

10. Concept development and testing. Application of
qualitative and quantitative methods in testing
concepts. Disadvantages of traditional concept
testing.

11. Development of a marketing strategy. The main
marketing strategies to attract more tourists.
Conducting marketing research in the development of
a marketing strategy.

12. Business analysis process. Study of the product
reference information. Business analysis process: the
main steps of effective business analysis.

13. The distribution process: The association of
travelers and travel service providers. Meeting the
needs of travelers. Types of distribution channels of
tourist services. Distribution process: bringing
together travelers and travel service providers.

14. The impact of social networks on tourism.

The concept of social networks and mobile
applications in tourism. The main operating systems
for mobile devices. The main differences between
applications for mobile devices.

15. Design and development of visitor attractions. The
importance of innovation in tourism. Drawing up a
business plan: ideas for a feasibility study. The role of
management in tourism.
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Designing requirements for the tourist service process.
Formation of packages of domestic tourist services.

6. The quality of the tourist product in the field of domestic
tourism. The concept of the quality of a tourist product and its
components (mandatory and recommended). Factors of the
quality of the tourist product. The influence of the quality of
tourist services on the attractiveness of a tourist destination.
Forms and methods of service quality control in domestic
tourism.

7. Technology of tourist service.

Stages of tourist service. Factors determining the level of tourist
service. Principles of tourist service. Socio-psychological
features of tourist activity. Documenting the relationship of a
travel agency with a client. Organization of settlements with the
client. Dealing with customer complaints.

COXK TakpIpbInTapsbl

1.Preparing a promotional information on famous places and personalities of Kazakhstan: within the framework of the
"Cultural Heritage" project, the film studio of JSC "Kazakhfilm" created documentaries about especially important places
and heritage of national culture, such as "Korkyt. The history of the kyui”, “Musical heritage of nomads”, “Architectural
monuments of ancient Turkestan”, “Mausoleum of Zhusup Ata”, “Petroglyphs of Tamgaly” and a number of others.
Based on these data, please provide a brief information about these and other famous places and personalities of
Kazakhstan.

2.Considering the city, region or country where you live, provide some recommendations of how the destination may
improve or maintain the experience for visitors, and present your recommendations to the class.

3.Making up a report: watch the following round table discussion on Instagram Tourism (https://youtu.be/ ftefi28hNU)
and make up one-page report (100-150 words) stating your point of view whether you agree or disagree with the main
question discussed in the program: Is social media ruining travel?

4.Making an analytical report: select a tourist destination with which you are familiar, or one for which you can gather
data without too much difficulty. For your chosen destination, you should produce a report which highlights the problems
and benefits which tourism has brought to the local environment.
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5.Preparing an analytical report on your region: imagine that you are a manager in DMC of your region. You have been
asked to compile recommendations on how to improve or maintain experience for visitors. Considering the city, region
or country where you live, provide some recommendations and present them to the class.

Kexke TancsipmaJiap

1. A brief description of the “tourist travel” service is compiled
on the basis of studying the needs and solvency of the population,
the demand for types of tourist travel, and also on the basis of
studying the possibilities of recreational resources in a particular
area.

Formulate the main goal and determine the theme of the tour.
Select, according to the theme of the tour, sights, museums,
interesting places, leisure and entertainment events along the
travel route.

Through the websites of at least two of the types of travel agents,
look at the products they offer consumers. Compare your results
with those of your class.

2. The medieval settlement of Bozok is called the millennial
predecessor of the capital of Kazakhstan. It is planned that in the
future there will be a historical and cultural Museum-reserve, the
design and estimate documentation of which will be developed
in 2020. What is special about this settlement?

Give five recommendations for the implementation of this
complex as a tourist destination.

3. Analyse the main tourist destinations, at least top five
destinations in Kazakhstan and identify the main clue of the
success. As a market player give a good idea to develop existing
product or to launch new product. State your idea.

4. List the advantages of purchasing a package of tourist services
before purchasing individual tourist services. Possible directions
for finding the right answer:

Step 1. Remember what services are included in the package of
tourist services?

Creation of a domestic tourist product in the field of
hospitality and tourism. You have to follow the
following new tourist product development stages in
order to complete the given project:
1. Idea generation
e analyse the main tourist destinations, at least
top five destinations in Kazakhstan and
identify the main clue of the success.
e as amarket player give a good idea to develop
existing product or to launch new product.
State your idea.
Work in groups. You are going to develop a new
tourist product. Today’s meeting is about the first
stage: presenting ideas (plan) of the tour product.
Remember that a brief description of the “tourist
travel” service is compiled on the basis of studying the
needs and solvency of the population, the demand for
types of tourist travel, and also on the basis of
studying the possibilities of recreational resources in
a particular area. Formulate the main goal and
determine the theme of the tour. Select, according to
the theme of the tour, sights, museums, interesting
places, leisure and entertainment events along the
travel route.
2. ldea screening
e you have given an idea last week. Now you
have to state your idea: does it fit new market?
Make and market analysis in order to find out
customer needs and demand. Demonstrate
results.
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Step 2. When naming an advantage, try to justify it in terms of
economic and social expediency.

5. Specialists of different specialties (from 5 to 9 specialties)
work under the same hotel roof. At the same time, almost any
service provided to the client requires the cooperation of several
services and, consequently, the coordination of actions of
employees of different specialties. This implies the importance
of good coordination of different services and different
specialists, who must interact in such a way that all problems that
arise for the client are solved quickly and without the
intervention of the top management of the hotel. The client
usually makes all their claims to the reception service. And if,
for example, his claims are caused by the quality of room
cleaning, then the room fund service, which is not directly
subordinate to the reception service, should correct the situation.
1. Explain how you think the hotel should provide services:

a) acceptable level of risk to the life and health of tourists in
normal conditions and in emergency situations (natural
disasters, etc.).

b) safe conditions for conducting the tour with the exception of
emergency situations;

c) differentiated risk level depending on the specific conditions
of the tour.

6. A tourist company is developing a new excursion tour along
the following route:

Almaty — Taraz — Shymkent —Turkestan - Almaty.

Suggest possible ideas on the sequence of visits to specific
attractions of the above-mentioned cities and the most
appropriate transport options for tourists within the tour.

7. Make the most acceptable route for the following objects:
Dombaul, Alash Khan mausoleum, Zhoshy Khan mausoleum,

Work in groups. Making an analytical report. You
have formulated your product idea: the goal and the
theme of your tour (Seminar 4- Assignment1The idea
(plan) of the tour). Identify in relation to the 6As of
your destination, what you think are the strengths and
weaknesses of the chosen city or region.
Strengths /Weaknesses
Access Roads, airports, ports, etc.
Accommodation Types: hotels, hostels, etc.
Gradings: 1-star, 5-star Quantity: few — many
Activities Range: few — many; cost: cheap —
expensive; types: water-based, land-based, etc.
Amenities (shops, banks, supermarkets) Range: few
—many Cost: cheap — expensive Ancillary services
(car hire, bureau de change) Range: few — many
Cost: cheap — expensive.
Strengths /Weaknesses of attractions (man-made,
natural — theme parks, mountains...) Range: few —
many
Types: families, couples, older people; cost: cheap —
expensive; condition: old, new, fragile, well
developed, etc.
3. Concept development and testing
e You have offered a new product idea. Now
make a forum on the Internet and evaluate
consumer responses to a product before
market introduction.
4. Marketing strategy development
e Make your marketing strategy
e Define the goals of your marketing strategy
e Prepare storytelling on your social media
posts.
Work in groups. You are going to apply a marketing
technique called as one of the techniques used in
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Ulytau and the most acceptable options for transporting tourists
within this tour.

8. Travel brochure for a destination.

Develop a 300-word travel brochure for a destination of your
choice that tries to attract as many visitors as possible by
addressing all levels of the Maslow hierarchy. Explain how the
brochure meets the needs given in the hierarchy.

marketing strategy development. Prepare storytelling
on your social media posts for the product idea you
have formulated in the previous stages.
5. Product development

e You have worked through all stages of

new tourist product development.
Work in groups. Making a financial report on your
tour product.
Calculate the cost of a tour package of a bus tour
developed by you based on the prices of service
providers, taking into  account  various
accommodation options for 1 person and per group of
tourists. Calculate the cost of services included in the
tour, taking into account the category of tourists
(adult, child) at the rate of: group of 40 people.
(including 30 adults and 10 children) + 2 people.
accompanying for free + guide + 2 drivers.
6. Present your idea (tour) design in ppt (include
photos, videos).
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